Manufacturing

Making Sense
of Online Marketing

OWN
AD

THE OFFICIAL CONSTANT CONTACT

constant contact /"‘:. MARKETING ADVISOR PLAYBOOK

© 2020 Constant Contact

The




Contents

Introduction

Our goal is to show you how to
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People are looking for solutions
to their problems online all the time.

In fact, the online presence of manufacturing
companies are more critical than ever for
Yes, it's true that many attracting and engaging your prospects —
manufacturers rely on engineers and technical decision-makers —
sales teams, word-of- during their research phase. Additionally,
mouth, and referrals to as new engineers join your client accounts,
attract new business. they're much more likely to turn to the
internet than any other source when looking
for vendors, or validating a company they
BUT DID YOU ALSO KNOW? found on the company's preferred vendor list.

Manufacturing companies that leverage

their websites, social media accounts,

of B2B buyers have come close to and business listings to showcase product

making a buying decision before information, case studies, and useful resources
e ==Ies group like videos and articles or whitepapers can

st TO SIRIUSDECISIONS distinguish their businesses in crowded niches,

and influence prospects. It’s in this fashion

that your online activities become a powerful

This is the case even for “‘member” of your sales team.

manufacturers of custom
products that require long,
complex sales cycles.

CONSTANT CONTACT MANUFACTURING



If you're considering getting started with online marketing,
you may become overwhelmed by too many tools, never-ending
expert advice, and the many marketing myths presented as fact.

If you're already doing online marketing, you may be frustrated
to find that it's not as easy as many claim it to be.

You're not alone.

If you're like many Constant Contact customers, you're busy
trying to run and grow your business. You're wearing many hats
and don't have the luxury of time to figure out how to navigate
the cluttered and noisy world of online marketing.

CONSTANT CONTACT MANUFACTURING
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What if there were a way to make
sense of online marketing?

Here's the thing, it's not just about the tools available to you.
You also need to understand the fundamentals of marketing so
you can get the most out of those tools. Again, that's not easy when
you're a business owner by trade and a marketer by necessity.

We've designed

this guide to give ;@

you practical advice. o

Our goal is to show you

how to connect the dots in %] Tf’
online marketing. To point A
out what you should pay

attention to so you have a
strong foundation in place.

Then you'll have the :Z

knowledge, understanding,

and confidence to take

advantage of the new IZ@
opportunities online

marketing opens for you.

CONSTANT CONTACT MANUFACTURING
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There’s something
else that's important
to note.

As a small business, you
have a huge advantage
over big businesses
because you actually
know your customers.
Many times you interact
with them in a way big
businesses cannot. It's
that intimate knowledge
that can keep your
business top of mind
and give you an edge.

Ultimately, we're talking
about engaging with
people. The location

has changed to a digital
format but at the other
end of those devices are
people. And people do
business with businesses
they know, like, and trust.

Here's a good rule of
thumb as you navigate
the digital landscape:
If you wouldn't do it
face-to-face with
someone, don't do

it online.

CONSTANT CONTACT

Keep this in mind about
online marketing.

If you were asked where most of your business comes
from today, what would you say? Many small businesses
tell us “word of mouth.” When done correctly, online
marketing provides more opportunities to extend the

word of mouth that’s already so important to your business.
Even word-of-mouth referrals will visit your website before
reaching out to you for more information, so your online
presence is your chance to make a good first impression
and generate trust.

As you know, business is built on relationships.
Online marketing also allows you to strengthen existing
relationships with current customers and build new ones.

Chapter 1: How people find you online
Chapter 2: How to set yourself up for success
Chapter 3: How it all comes together

Chapter 4: Online marketing can work for you

Now let’s get to it!

MANUFACTURING



How people
find you online
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We've mentioned that word
of mouth now happens online.

People are looking up solutions to their problems online, rather than calling their favorite sales rep.
They're consuming and sharing content they find useful or helpful from those businesses, and they're
asking connections for recommendations. Your business has an opportunity to be part of more
of these conversations. Search results in engines like Google and Bing are the biggest driver
of visibility for manufacturing companies online, but social media also creates visibility.

e Robert Nelson is ¥ looking for recommendations.

Looking for a new supplier for wire harness assembly services, low
volume high mix, ideally in the Midwest. Any recommendations?

2l &
Looking fo

Recommendations

2 people recommended 3 places
0?2 4 Comments
o) Like (O comment
9 Alexander Brown
| recommend ARX Cables in Milwaukee
htips:/www.qualitycables.com/
ARX Cables
§ i $8 - Wire Hamess Assembly Services
-;‘M ) 109 Pleasant Ave, Wilwaukee, Wisconsi

Like - Reply - 7h

West Coast Plastics Inc.

Wobsite Directions. Save

4.0 % k%% + 4 Google reviews
Plastic fabrication company in S:

‘Address: 1078 Main St, Sacramento, CA 94203
Hours: Open - Closes 5PM
Phone: (916) 008-5512

Suggest an edit

o “So efficient and cost-effective”

Google reviews
Nicholas Watson

*kk kK

They make unbelievable products and can really do it all. Great staff
to work with.

The more you can do to keep your business top of mind and
make it easy for others to find and talk about you, the more
you increase the chances of people recommending or seeking
you out when they need what you offer.

Beyond being part of the conversation, you must understand
what people may find when they go looking for your business
specifically by name, or by something your business offers.

CONSTANT CONTACT

@ Wright Windows Inc.
4 hrs

If you are at the SME Show this week, be sure to visit us at booth
2184 to register for our exclusive quarterly and take a look at our
new and improved window features.

WRIGHTWINDOWS.COM

Get detalls on the SME Trade Show and how to register for
the quarterly.

O 21 Shares

o) Like (O comment

g Susan Gonzale
My team and | will be there! We can't wait fo see what you have in
store this year.

MANUFACTURING
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What do people find when they
go looking online for your business?

acific Products | Based in the USA | zoro.com

s, 7,000+ Trusted Brands, Hassle Free Returns, Shop Zoro.cor

Assortment of Items on One Easy 1o-Use Sit! Free Shipping over $50. Shop Now! 2M+.
Zoro.

Experts, y

Brands Browse All Products
7,000+ Trusted Brands Trusted by 400k Business Customers
2 Millon+ Customers Choose Zoro! Over 2 Millon Products.

wwigp.com v
Georgia-Pacific: Home

and we work each day to further develop trusted relationships.

Maintenance Jobs - Sales Jobs
Engineering Jobs - IT Jobs -...

Product Overview
Georgia P of
world'slargest

Consumer Products
About GEORGIAPAGIFIC North

lanta's second tallest building from 19820

e St Atlanta, GA 30303

Phone: (404) 652:4000

‘Suggest an edit - Manage this listing

Questions & answers
Seo all quesions (6

Example using “Georgia-Pacific” as the search term

It's no secret that people turn to search
engines like Google to get more information
about the businesses they're investigating.
Let's take a look at some of the things that
may show up on a search engine results
page, or SERP, when someone searches

for a business by name:

CONSTANT CONTACT

- Paid ads
- Organic (non-paid) search results

- Knowledge panel (for publicly traded
or large organizations)

- Google My Business listing
+ Social media accounts
* Reviews

« Info from other sites

MANUFACTURING
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What if people are looking for
something your business offers?

In the example on the previous page, we searched for a specific business —Georgia-Pacific —
by name. But, people don't always search by name. Sometimes they know they want to source
a product or a service, but they don't know who offers it. Then they type in a more generic
search term, like “contract manufacturers medical devices,” or “fluid handling equipment.”
They'll often have a good idea of what they need, and type in something highly specific,
but not tied to any brand name, like “venturi flow meter high viscosity.”

GO gle venturi flow meter high viscosity near me

v Q

Q Al O shopping [ Images @ News [ Videos i More Settings  Tools

About 385,000 results (0.67 seconds)

Albany Siemens
R MilliporeSigma

oo [
@ d ' W
= WP Boston

o
Springfield

Hartford ° Primary Flow Signal Inc
o

\oed
CONNECTICUT | o s

IQIAINIR
MilliporeSigma
Ad - Corporate office ®
4.5 mi - Bedford, MA WEBSITE
(781) 869-5141

Primary Flow Signal Inc
No reviews - Manufacturer @
48.0 mi - Cranston, Rl
Open - Closes 5PM - (877) 737-3569 WEBSITE
@® Their website mentions venturi, flow , and high-

viscosity

Siemens

No reviews - Software company @
11.6 mi - Lowell, MA WEBSITE
® Their website mentions flow meter and viscosity

Ad - www.johnernst.com/ ¥ (973) 940-1600

Map data ©2020 Google

®

DIRECTIONS

®

DIRECTIONS

®

DIRECTIONS

Mechanical Flow Meters | Browse Online Today | johnernst.com
We manufacture & distribute flow meters for various measurement applications. Browse our
inventory online & contact us to place your custom order. Quality Parts. Local Distributors.

Custom Orders. Great Customer Service. Types: Flow Meters, Sight Flow Indicators.

Digital Flow Meters - In-Line Shuttle Meters - Digital Water Totalizers - Vane & Piston Meters

CONSTANT CONTACT

Let's take a look at an example.

Imagine you're an engineer, and you
need to replace or source a venturi
flow meter to be used with a high
viscosity liquid. Your existing vendor
list doesn't have a suitable vendor,
SO you go to your web browser

and search “venturi flow meter

high viscosity.”

Here's an example of what may
come up —of course, your actual
results will differ.

Notice that adding “near me” to the
search query brings up the listings
in Google Maps first, as Google
attempts to connect you with a local
supplier. This information comes
from Google My Business profiles
(more on that later).

MANUFACTURING
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If we apply these results to what
may show up for your business,
your customers may find:

* Your website

+ Sponsored product listings
+ Social media accounts

- Directory listings

+ Videos

+ Competitor listings

Go gle venturi flow meter high viscosity near me Q )

QAIl O shopping [ Images (@ News [3] Videos i More Settings ~ Tools

About 352,000 results (0.78 seconds)

Ad - www.rheologylab.com/ ¥ See venturi flow meter high...  sponsored
Viscosity Testing Services | Speak To One Of Our Experts

()
We Can Compare Development Formulations & Competitor Products To Industry Benchmarks. N

Whether You Need Advanced Testing, Training For All Levels Or Expert Consultancy, Call Us. iﬁ:ﬂ'

International support. Speak To Our Consultants. y

Our Articles - Send Us Your Samples - Our Services - Contact Us

Ad - wwwintekflow.com/ v (888) 569-3569 i 2’;:‘:; L, || e s :‘;‘: o
Reliable Low Flow N 1t | Liquid Flow Specialist $948.00 $189.63 $283.00
IS0 9001:2015 Certified | Manufactured in the USA | Flow solutions for over 45 years. Wide range Toolots Grainger Industri ifm.com/us/en
of industries including: Water/waste water, chemical, oil & gas, nuclear, food. *okkok o (32)
Resource Center - Contact Us - Flow Meters and Switches - Duct Flow Meters - Applications

@ B
Ad - www.tacticalflowmeter.com/ ¥ (831) 4550418 = M
Flow Meters | Premium Quality, Fairly Priced Y o,
Top Of The Line Flow Meters. We Use & Integrate The Latest Technology. Tactical Flow. 3 4 \‘
Ad - www.blue-white.com/ ¥ (855) 640-1071 ;“s‘za’:,e;geg'p S:::m:;’::’;‘e g;’f'w"s'
Blue-White Industries | Made in the USA | blue-white.com $172.04 $200.46 $56.10
Dependable flow monitoring. Blue-White Industries is a leading manufacturer of flowmeters. Grainger Industri  OMEGA Engine. Allied Electronic.

90-day returns

y.com» 1l > Al -

Venturi Flow Meters Suppliers Manufacturers | 1QS Directory —

1S Directory lists the best venturi flow meter manufacturers and industrial suppliers ... Sierra

manufacturers high performance mass flow meters and controllers for .. in the precise handling

of corrosive, abrasive, viscous, extreme temperature, ... We have been around since 1969, so we G

have experience and knowledge to .
GPIO3ASeries  Brooks 10to Gems Sensors
2in. NPT Digit. 100 scfm. 050 5gpm.

People also ask $779.99 $265.74 $147.29
John Ellsworth ¢ Grainger Industri  Grainger Industri

Which flowmeter is the most accurate? v

How do | choose a flow transmitter? v

What are the different types of flow measurement technique? v

Why does viscosity affect flow rate? v

Feedback

CONSTANT CONTACT MANUFACTURING



Search for your
business.

What information shows
up? Is it what you were
expecting? Is there anything
there that surprises you?

Is there something missing?

Search for generic
terms for your business.

Is your business there
in either an organic or
paid perspective?

Make a list of results
that show up on the first
page in both scenarios.

CONSTANT CONTACT

If you're not online,
prospects can't find you.

Whether people search for your business by name or
something related to your business, your customers
and prospects should be able to find you. You'll want to
make sure your business can be found, the information
is accurate, and that you're answering the questions
your potential customers may have.

As people visit your website and click through from
various search results, they're starting to form opinions
about your business. Ultimately, they're asking themselves,
“Can this business solve my problem? Do they have the
right products or expertise, and will they be a trusted
vendor to my business? Will working with them be a
career-boosting move or a risk?”

If your business is presented well online, providing clear
information and conveying trust, and better yet — providing
helpful resources, you'll increase the chances of people
finding your business and choosing you.

MANUFACTURING
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How to set
yourself up
for success
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With an understanding
of how people may
find you online, what
should you do to make
sure you have a strong
foundation in place?

Let's talk about the tools
you should use and some
tips to get you started.

CONSTANT CONTACT

A mobile-
friendly
website

An email
marketing
tool

A primary
social
channel

Up-to-date
business
listings

A way to
easily create
content

Here's what you need to get online:

MANUFACTURING
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Your online hub.

Yes, your business should have a mobile-friendly website.
Your website is at the center of all your online activities.
It's the hub you'll want to point people to in order to drive
business. You shouldn't rely solely on social media sites.
You'll want to have a place you own.

Think about the first thing you do when you want to
investigate a business. Typically, you'll go looking for
a website to learn more. Your potential customers
are doing the same. And they're frequently doing it
on a mobile device, making a mobile-friendly website
important for today’s consumers.

When we say mobile-friendly, what we mean is mobile-
responsive. A mobile-responsive website provides a great
experience for visitors regardless of how they're viewing
it because it adapts to the device being used to access it.
With a mobile-responsive website, visitors won't struggle
to find the information they need. The good news is that
you no longer need to be a web designer to build an
effective mobile-friendly website.

CONSTANT CONTACT

TIP

Buy a domain name for
your website to match
your business name.

In the early stages of

your business, you may

use free tools to get online.
You'll want to use your

own domain (for example,
YourBusinessName.com)

to look professional and add
credibility to your business.

MANUFACTURING



https://www.constantcontact.com/website/domain/?cc=content_guide_onlinemanu

NEED AN ESTIMATE? CONTACT US TODAY (508) 005-0505

GLADSTONE
STEE‘:‘DF‘DRE HOME ABOUT SERVICES BLOG CONTACT US
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We are proud to be the'leader in steel door
manufacturing’across the Northeast.

8:08 AM = ( 8:08 AM

STEEL DOORS

Responsive GU AR ANTI
website s website

on mobile on mobile

We are proud to be th
manufacturing”across

OUR PROMISE

With over 50 years of experience, we 100% guarantee our materials

100% of the time. Our superior hands-on personal service and
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1
DID YOU KNOW?

Want a custom
designed site?

Get a custom-designed,
mobile-optimized site

in just minutes with
Constant Contact'’s
intelligent website builder.

Need a logo?

A logo and colors form
the basis for the visual
representation of your
brand. Constant Contact’s

LogoMaker generates
hundreds of options
in seconds.

CONSTANT CONTACT

Your website should have
at least four pages.

When people visit your website, they're looking for answers
to their questions. Use the following pages to answer them.

HOMEPAGE PRODUCTS/SERVICES PAGE
Your front door What you offer

ABOUT PAGE CONTACT PAGE

Your story For your visitors to request a
quote or conversation with sales

Think about your business specifically to add additional pages.
For example, you'll likely want an individual page to go over the
details and specs of each product. If your products (or a subset
of them) can be sold online, you should have an Online Store.

If your offerings are more customized or service-based, you'll
instead want a Services page. In this case you'll also benefit from
a Case Studies page that tells stories about how you've solved
specific problems. Market or Industry pages that detail how your
offerings apply to different applications can be helpful. If your
products are sold through distributors, include a Find a Distributor
page. Most manufacturers benefit from having a resources (blog)
section on their site as well (more on that later).

MANUFACTURING
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MOBILE-FRIENDLY WEBSITE
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HOMEPAGE

What questions should
you answer on your
Homepage?

What is your product or service?

People don't have a lot of time. Be clear.

Be specific, and assume they don't know
you yet. This should be done in the opening
banner of your website, followed by images
of products or categories of products/
solutions to help people see clearly

what you do.

Who is it for?

The visitor is asking, “Will this solve my
problem?” Who is your ideal customer?
Do you serve a particular industry? Make
it clear who your product or service is for.
If you serve several markets, list or show
them on the homepage. If you serve one
primary market, note that here as well.

So what?

Why would your potential customer care?
Why should they choose you? Is there
something about your product or service
that makes it unique? Be brief, but let people
know what's different about you and how
you help solve your customers’ needs.

What should visitors do next?

Learn more about product details? Ask

for a quote? Make a purchase? If they're not
ready to talk to sales yet, should they give an
email address to subscribe to your resource
articles? Make it clear what action people
should take as their next step.

CONSTANT CONTACT

NEED AN ESTIMATE? CONTACT US TODAY (508) 005-0505

Sh HOME ABOUT SERVICES BLOG CONTACT US

QUALITY-AN

GUARANTEED

We are proud to be the'leader in steel door
manufacturing’across the Northeast.

Looking for an advanced commercial door solution?
We have what you need. We are experts in steel door
design, installation, and repair. Our galvanized steel,
produced in our 80,000 square foot location in
Worcester, has made Gladstone Steel Doors the
most-recommended manufacturer in Massachusetts.

OUR SERVICES

OUR PROMISE

With over 50 years of experience, we 100% guarantee our materials
100% of the time. Our superior hands-on personal service and
support opens the door to an ideal partnership.

ABOUT US

OUR WEEKLY BLOG

GET YOUR FREE QUOTE

Our specialists can help devise a solution that
will best fit your needs. Make an appointment
today to get started.

CONTACT US

Learn more about current events in the industry.

MAKING STEEL IN 2020: HOW
STEEL WILL CONTINUE TO
EVOLVE IN THE COMING YEARS

‘September 24, 2019

READ POST

SIGN UP FOR OUR EMAIL UPDATES CONTACT FOLLOW US

Homepage example

MANUFACTURING
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NEED AN ESTIMATE? CONTACT US TODAY (508) 005-0505

PRODUCTS/SERVICES PAGE

w
STEEL DOORS =
i HOME ABOUT SERVICES BLOG CONTACT US. -
w
o
w
=
. >
What questions SERVICES 2
w
should you answer =
w
on your Products HAVE A NEED FOR STEEL? 4
. ? We offer a wide selection of standard or custom doors. We are able to help g
or Services page? e e i 2
speed to give you the best quality product possible.
What problems do your products DOOR REPLACEMENT
or services solve? ‘h‘:hwb“mw
What are the use cases and important u DOOR REPLACEMENT ey il
features and benefits that may not be e gt cotoue vk

any necessary maintenance.

obvious based on product specifications?
How can visitors determine which
product to use in which application?

2 STEEL DOOR CONSTRUCTION

REQUEST THIS SERVICE

NOT SURE WHAT SERVICE IS BEST FOR YOU?

We provide free assessment appointm rained professionals
can help devise a solution th s needs.

What are your products, what

are their specifications?

The more detail you provide, the OUR WORK
better. Unclear specifications will
prompt visitors to go to another website,
rather than contact you with questions.
Include clear product numbers for easy
reference. Ideally you'll have a “products”
page as well as an individual page for
each product itself to provide plenty of
details. If you instead offer a customized
service, provide information about the
types of services you provide, benefits
of the service, and how it works.

SIGN UP FOR OUR EMAIL UPDATES CONTACT FOLLOW US

How can visitors get access
to your products or services?

Are they custom, off-the-shelf, or made

to order? Can users purchase online or Products/Services
do they need to get a quote? Be sure to page example
include clear buttons or links for “get a

quote” or “add to cart” as appropriate.

CONSTANT CONTACT MANUFACTURING 19



ABOUT PAGE

What questions
should you answer
on your About page?

What is your story?

What problem are you trying to solve
for your customers? How can you
convey trust, longevity, quality, and
experience? If your online footprint

is small, generate trust by showing an
image inside your facility that displays

cleanliness, organization, and capacity.

Focus less on the history of your
business, and more on how you're
well suited to help your customers.

Why should people care?

How will potential customers benefit
from working with you? How will you
solve their problem and give them
peace of mind? Do you have
testimonials to support?

What makes you or your
business different?

What are you better at than anyone
else? How do your offerings help
your customers?

CONSTANT CONTACT

NEED AN ESTIMATE? CONTACT US TODAY (508) 005-0505

Rk HOME ABOUT SERVICES BLOG CONTACT US

ABOUT US

MOBILE-FRIENDLY WEBSITE

+ Over 50 years of experience
 Efficient + accurate turnaround times

+ Most highly reputable construction
company in New England

CONTACT US

SERVICES WE OFFER

DOOR REPLACEMENT DOOR REPAIR STEEL DOOR CONSTRUCTION

] R

REQUEST THIS SERVICE 'REQUEST THIS SERVICE REQUEST THIS SERVICE

MEET THE OWNER

Nancy Gladstone (left) founded Gladstone Steel Doors in 1955 on the
foundations of trust and quality service. She has left her great legacy on
the company, which is made up of seasoned professionals with decades
of in and selling door and frame

products. Gladstone is committed to providing the finest products and
services for every loyal customer.

We are the m

See why custor

SIGN UP FOR OUR EMAIL UPDATES CONTACT FOLLOW US

About page example

MANUFACTURING 20



CONTACT PAGE NEED AN ESTIMATE? CONTACT US TODAY (508) 005-0505

STEEL DOORS

HOME ABOUT SERVICES BLOG

What questions should CONTACTUS
you answer on your
C o nta ct pa g e? INTERESTED IN A QUOTE, OR HAVE A QUESTION?

PLEASE USE THE CONTACT FORM BELOW.

We guarantee a response within 24 hours.

Q
How can | contact you? :

Is there more than one way? Start with
your preferred method. What should

they expect in terms of a reply? i ””“”””P“““’"
GET IN TOUCH
. (508) 005-0505
Where can | find you? o
FOLLOW US
Do you have a physical location(s)? f o8 ey

Where is your company based and
what regions do you serve?

SUBMIT

SIGN UP FOR OUR EMAIL UPDATES CONTACT FOLLOW US

When can | reach you?

What are your hours of operation?
Are there different hours for support?
Other functions?

Contact page example

Do you have multiple reps for
different geographic areas?

List them on the contact page so
visitors can make a direct connection.

Keep contact forms short
and easy to fill out.

Ensure that key information (phone,
email, company name, message)
are required fields.

CONSTANT CONTACT MANUFACTURING
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Tips for using images on your website.

Overall, use high-quality images on your website whenever possible. If you don't
have your own images, sites like Unsplash offer free, high-quality stock images,
but be careful to ensure that they're relevant to your business. It's important
to convey products with real photos (preferred) or 3D renderings.

HOMEPAGE

Show what success looks like for someone
using your products or services. Your offerings
may be used in many different applications,

so try to use an image that'’s general and
covers most customer uses, or represents
your target customer.

[

 —

ABOUT PAGE

Use professional images of yourself and your
staff that show your personalities, and show
an image from inside your facility to show your
size and attention to detail. You want people to
imagine what would it be like to work with you.

CONSTANT CONTACT

| m— |

| p—
—

PRODUCTS/SERVICES PAGE

Show images of your products. Group them
in families or categories if applicable. Real
photos taken by a professional photographer
are the best; a second choice is high-quality
3D renderings or illustrations.

CONTACT PAGE

Show your physical location, especially if
it's not in an obvious place. Include a map
if you want people to visit you on-site.

MANUFACTURING

MOBILE-FRIENDLY WEBSITE @D
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Create a simple
website.

Don't have a website?
Create one with Constant

Contact in minutes!

Review your
website for the
appropriate pages.

Make sure

you're answering
the questions
suggested above.

Add sign-up forms
to your website.

CONSTANT CONTACT

SIGN UP TO GET A FREE QUOTE

FIRST NAME LAST NAME
COMPANY NAME

EMAIL

SUBMIT

What happens if someone visits your
website and doesn't contact you or
make a purchase?

They may or may not come back again on their own.

But what if you had a way to contact them? Then you
could encourage them to return to your site and eventually
do business with you.

This is why you'll want to collect email addresses from
people who visit your website. You can do this by adding
sign-up forms to your website. Technical people tend to
be very guarded with giving away their email addresses,
but they do tend to be interested in relevant information
that will help them succeed in their business and career.

Once you have someone's email address, you're able to
reach out on a consistent basis to encourage them to do
business with you by sharing a combination of helpful and
promotional messages. This could include a mix of industry
updates, case studies, and new product offerings.

MANUFACTURING
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It's how you drive business.

Why is email marketing important today? Simply, because
it works. And yes, email is still ranked as one of the most
effective marketing channels according to Ascend?'s 2019
Digital Marketing Strategies Survey Summary Report.

Like your website, email marketing also creates an asset
you own. The contacts on your list are yours. And if you're
doing it right, those are people who have said, “Yes, | want
you to market to me.”

Email marketing also allows you to automate much of

the communication so the emails your contacts receive
feel timely and relevant. Automation assures you get the
right messages to the right people at the right time. When
someone signs up to receive your emails, they are actively
demonstrating an interest in you and your business.

Take advantage of this time when a new contact is highly
engaged and automate an initial email to continue the
conversation. Whether they sign up today or a week from
today, they won't have to wait for you to manually send an
email to hear from you.

CONSTANT CONTACT

TIP

Create a simple
series of emails

to welcome people
to your email list.

More on the
following pages.
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WELCOME EMAIL

Welcome/delivery email

Send this Welcome email
immediately after someone signs
up. Don't hard sell; instead welcome
your new subscribers, and reiterate
what they should expect in the
future. Highlight popular case
studies, resource articles, or videos
that tie back to your offerings and
make the breadth of what you offer
clear. Make it clear that you don't
intend to inundate them with

sales messages, but are offering
information that will help them.

Let your new contacts know of

the other ways in which they can
engage with you —including a sales
rep's contact information, and your
social channels —and invite them
to connect with you.

CONSTANT CONTACT

GLADSTONE
STEEL DOORS GET A QUOTE
SINCE 1955

VISIT OUR SITE | SCHEDULE AN ASSESSMENT | WATCH ON YOUTUBE

WELCOME!

Gladstone Steel Doors is happy to have you onboard our
email list. Every month you'll receive helpful resources,
case studies, and articles. Go to our website for more

information on how we can be of service to you.

VISIT OUR WEBSITE

HOOeMEO

57 Murphy St, Worcester, MA

info@gladstonesteeldoors.com

Welcome email example

MANUFACTURING

EMAIL MARKETING
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ONGOING COMMUNICATION

Plan on sending an
email at least once
a month thereafter.

Consistency is key in any form

of marketing. Write down the
potential opportunities you

have to reach out to your email
contacts. These opportunities
could be trade shows you'll

be exhibiting at, new product
launches, industry trends or news,
or case studies that describe how
you've helped another customer’s
problem. Share a combination of

GLADSTONE
STEEL DOORS GET A QUOTE
SINCE 1955

VISIT OUR SITE | SCHEDULE AN ASSESSMENT | WATCH ON YOUTUBE

helpful resources and promotional

emails to provide the most value COME MEET US!

to your contacts.

We'll be at Design & Manufacturing New England this
weekend showing off our exciting new product launches!
This is the most comprehensive industry event in the
region, and we can’t wait to see you there.

1
DID YOU KNOW? — REGISTER
Constant Contact offers noogoeom
pOWGrfUl, eaSY'tO'Use 57 Murphy St, Worcester, MA

email marketing tools.

Find out more.

CONSTANT CONTACT

info@gladstonesteeldoors.com

Promotional email example

MANUFACTURING

EMAIL MARKETING
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Set up a simple,
automated
welcome series.

Plan to send an email

at least once a month.

Think about other
emails you may want
to automate.

CONSTANT CONTACT

GLADSTONE

STEEL DOORS

SINCE 1955

VISIT OUR SITE I SCHEDULE AN ASSESSMENT I WATCH ON YOUTUBE

EMAIL MARKETING

HOW IT'S MADE: STEEL PLATES

Check out the new video we've posted on our How It's Made
YouTube channel and get a closer look into a step-by-step
process for creating our galvanized steel doors.

TAKE A LOOK

NoOeMmMO

57 Murphy St, Worcester, MA
info@gladstonesteeldoors.com

Resource email example

In the future, you can get more advanced with automation
by sending emails triggered by actions taken by your
contacts like opening an email, clicking on a link, or joining
a list. You can even use email automation to follow up on
leads who requested a quote and then didn't respond.
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It doesn’t have to
overwhelm you.

If you're like many of the small business owners we talk to, social
media marketing can feel overwhelming. And it often feels like
you're spinning your wheels —doing a lot of activity across many
channels with little to show for it.

You should reserve your business name on the important social
channels so you have it. Once you have a solid website, an email
marketing strategy, and your social channels claimed, the next level
is to start utilizing social media for marketing. But you don't have
to be active everywhere. That's why we recommend starting with
one channel that makes sense for your business.

For manufacturing, the channel to get started in will most likely
be LinkedIn or YouTube.

- LinkedIn: A business-focused channel that's great for connecting
with C-level business leaders and sales departments, but
engineers are rarely active here.

* YouTube: Great for sharing product demonstrations and
how-to videos.

+ Facebook: It's for everyone and anyone, and can also be
helpful for recruiting and staffing/retention.

- Instagram/Pinterest: For products/services where people
really care about what the product looks like.

CONSTANT CONTACT

TIP

Choose the right
social media platform
for your business.

Find out how.
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Choose a primary
social channel based
on the customers
you're trying to reach.
m LinkedIn

@ YouTube

ﬂ Facebook
Instagram

@ Pinterest

£2 Twitter

CONSTANT CONTACT

Social media marketing provides direct connections with your
audience, and also provides an SEO (Search Engine Optimization)
benefit. If you can find a way for social media to be relevant and
engaging for your company’s target market, it will help you rank
better in search results, potentially driving traffic and leads.

Ideally, choose a primary social channel based on the customers
you're trying to reach, and any hiring/staffing efforts that you
want to support. Also, consider what channel you're most
comfortable using, how it fits with the personality of your
business, and the nature of your products or services.

Ultimately, social media should allow you to
generate awareness, action, and engagement
that you wouldn’t have gotten otherwise. It can
be a useful tool for sales reps, promote your
culture, and help with recruiting.

MANUFACTURING
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EACH SOCIAL CHANNEL IS UNIQUE

@ YouTube

How It's Made: Building a Car Door with Jordan Gray

@ Empre Automative [“susscmne x|

Watch as we detail what it takes to work at the
Empire Automotive manufacturing facility. This time,
follow Jordan Gray go through the steps of building
a car door. Visit our website for a deeper look into
our company: www.empireautomotive.com

STAFFING/RETENTION

Introduce staff members in
short videos showing how a
product is made, making them
and the product the star.

CONSTANT CONTACT

'8

SOCIAL MEDIA

@ YouTube °

P> ) ssahgss

Empire Automotive: How to Jumpstart Your Car i 201 §l2 B SHARE = SAVE

Empire Automolive
SUBSCRIBE 1K
We know the frustration of car troubles. Follow our simple steps to make the next jumpstart an easy one.

AWARENESS  Create how-to videos for support or installation
questions that end users might have.

3 YouTube a

How Empire Automotive is Taking Over the Auto Industry

301§z A SHARE =k SAVE ...

Empire Automotive
SUBSCRIBE 1K

our website: htps://wempiraautomotve.com

DRIVING Drive sales by sharing detailed product demos

ACTION and testimonials that highlight features and
specs. Send people to your website to get
more information.
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EACH SOCIAL CHANNEL IS UNIQUE

B LinkedIn

'8

SOCIAL MEDIA

in EER

I e m Images  Documents  Videos Sort by: Top v

About GreenTech Energy
673 followers
Jobs 1d

Follow our new weekly blog focusing on news in how we are moving towards
People

Ads

AWARENESS

Share new blog/resource content on your website,
or a video about a new product or innovation.

@) imoses  pocuments  videos Sortby: Top v

I Home

About GreenTech Energy
673 followers
Jobs 64

Visit our website to read about how GreenTech Energy is paving tne way for reducing
People greenhouse gases with our unique zero-emission fuel cell engineering
” v

Ads

GreenTech Energy: A Look into our Zero-Emission Fuel Cells
greentechenergy.com

Searching for and connecting with
- - specific companies, job titles, and/
ji or industries, and sharing useful
content directly with individuals

is effective in driving leads.

CONSTANT CONTACT

N

I . m Images  Documents  Videos Sort by: Top ¥

About GreenTech Energy
673 followers
Jobs 6d

Weet GreenTech Energy CEO Marion Diaz, Ph.D. Get a look into how she got fo where
People she s today. and the plans she has for the future of GreenTech

P m

STAFFING/RETENTION

Highlight your culture, staff members and/or
community involvement to boost retention
and recruiting efforts.

DRIVING ACTION

Drive sales by letting people know about shows,
product launches or new case studies. Send
people to your website to get more information.

If your leadership and salespeople aren’t on LinkedIn yet,
encourage them to set up professional profiles and make
friendly, non-salesy connection requests with leaders at
companies you're doing business with today, and would
like to do business with in the future.
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EACH SOCIAL CHANNEL IS UNIQUE

Fd Facebook

facebook

Wright Windows Inc.
Thrs - ©

Announcing our new weekly blog, where you can keep
up to date on new window trends!

Wright Windows: Cutting Edge Materials for Your
Next Window Replacement

WRIGHTWINDOWS.COM

o 42 4 Shares

Y Like (O comment £ share

AWARENESS

Share new blog/resource
content on your website, or
a less formal video about a
new product or innovation.

CONSTANT CONTACT

facebook

Wright Windows Inc.
Thrs - ©

Let George Owens take you through some of what goes
into making our beautiful, state-of-the-art windows!

7 Shares

Y Like (O comment 2> Share

STAFFING/RETENTION
Highlight your culture, staff

members and/or community
involvement to boost retention

and recruiting efforts.

'8

facebook

Wright Windows Inc.
4hrs - ©

If you are at the SME Show this week, come visit
Wright Windows at booth 2184! You can register for
our exclusive quarterly to get the latest trends and
highlights on our window features.

WRIGHTWINDOWS.COM

Get details on the SME Trade Show and how to register
for the quarterly.

Q23 16 Shares

Y Like () comment £ Share

— Sign Up

DRIVING ACTION

Drive sales by letting people
know about shows, product

launches or new case studies.

Send people to your website
to get more information.

MANUFACTURING
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EACH SOCIAL CHANNEL IS UNIQUE

® Pinterest

stanleybrothersroofing.com

The Beauty of
Metal Roofing

Our metal roofs come in a wide variety of colors to meet the standards
of today’s home trends. Go to our website to see all of our options!
#design #manufacturing #metalroofs #trends

. Stanley Brothers Roofing Follow

Photos 1 comment

Tried this Pin?

Add a photo to show how it went Add photo

AWARENESS  Share photos or videos of your product,
focusing on the visual aspects.

o ‘1'

stanleybrothersroofing.com

The Case for Metal Roofing
Not only are our metal roofs fire resistant, energy efficient, and proven

to last over 50 years, they are stylish too! #design #manufacturing
#metalroofs #trends

. Stanley Brothers Roofing Follow

Photos 1 comment

Tried this Pin?

Add a photo to show how it went Add photo

DRIVING  Share photos or videos of your product,
ACTION  offering tips/tricks, features, points of view,
or differentiators.

CONSTANT CONTACT

stanleybrothersroofing.com

Stanley Brothers Roofing:
Staff Spotlight

Take a look at our weekly staff spotlight with one
of our incredible team members: Steve Turner,
hard at work manufacturing our state-of-the-art
materials for your metal roofing. #metalroofing
#contracters #trending

STAFFING/RETENTION
Feature team-members
in photos, showing how
it's made or installed,
to foster engagement.

MANUFACTURING
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EACH SOCIAL CHANNEL IS UNIQUE

Instagram

©® Instagnam. & v
kaufman.furniture
‘Sponsored

E kaufman.furniture
‘Sponsored

Working with Kaufman Furniture
cturers was so valuable. I got all
of my custom office furniture in such a
short time, and they |

Qv W

215 likes

kaufman.furniture Take a look at what Rachel had to
say about her experience with Kaufman Furniture. We
always strive to provide this kind of experience for any
client or customer! #kaufmanfurniture #design

Qv

247 likes
kaufman.furniture Our staff spotlight this month is
Julia Ortiz, one of our wonderful designers who takes
an idea and brings it to life all within our facility
#kaufmanfurniture #staffspotlight

A QO ® O @ A QO ® O @

AWARENESS STAFFING/RETENTION
Share photos or videos of Highlight community
your product, an installation, involvement or staff members.

a testimonial, or your facility.

CONSTANT CONTACT

E kaufman.furniture
‘Sponsored

Celebrating
50 years

Celebrate with us
this Saturday 12pm

Qv N
162 likes

kaufman.furniture Celebrate 50 years in business with
us! Come by our booth at the Minneapolis Furniture &
Design show this weekend for refreshments
#kaufmanfurniture #50years

A QO ® O @

DRIVING ACTION
Post photos of your booth at

shows, and include your website

URL and booth number.

MANUFACTURING
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EACH SOCIAL CHANNEL IS UNIQUE

2 Twitter

The Vanlage Group -

See the article below for 10 ways to optimize part
design for aerospace machinery.

=St

10 Ways to Optimize Aerospace Part Design - The Vantage Group

Le
in the industry.

The Vantage Group -

Meet Angela Brooks, the mind behind our newest
innovation. She has brought to life new, advanced
technologies to meet the growing needs of the
aerospace industry.

The Vantage Group i

Come to the Cincinatti Aerospace Show and stop
by Booth 6701 to learn about our recent material
innovations. Get exclusive Vantage Group swag too!

CONSTANT CONTACT

'8

SOCIAL MEDIA

AWARENESS

Share new blog/resource
content on your website,
or a video about a new
product or innovation.

STAFFING/RETENTION

Highlight your culture

and community involvement
to boost retention and
recruiting efforts.

DRIVING ACTION

Drive sales by letting people
know about shows, product
launches or new case studies.
Send people to your website
to get more information.

MANUFACTURING 35



Al

(E

Keep focused on how social media
can help you with business goals
such as awareness, driving action,
and staffing/retention.

SOCIAL MEDIA

Set up a profile on
each with your

logo, link to your Engage with people on social so you can ultimately
website, and contact move them to your website and build your email list
information, but then so you have a list of contacts you own to drive business.

determine which
social channel makes
the most sense for
your business to
actively manage.

Set business goals
for this primary
channel across

three categories.
» Awareness Don't forget social media isn't the

- Driving action only place where people may find
and engage with your business.

+ Staffing/retention

Create a plan for this
channel to reach your
business goals.

DID YOU KNOW? R

Want to know
more about social
media marketing?

Get started with our
Social Quickstarter.

CONSTANT CONTACT MANUFACTURING
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Provide accurate information
and respond appropriately.

Today people use a variety of apps and websites to find the
information they're looking for. Sometimes these listings are
automatically generated and other times your customers
may create them.

As the business owner, you're able to take control of these
listings by claiming them —which is often as simple as
clicking a button and submitting requested information
that proves the business is yours.

Make sure all information is correct and up to date across all
sites. The last thing you want is for someone to find incorrect
information as it could cause you to lose business.

These listing and review sites are important search engine
optimization tools, as they link back to your website, as well
as additional ways for people to find you directly.

CONSTANT CONTACT

TIP

Once you've claimed
a listing, you're

able to update the
information on those
pages for accuracy.
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Facebook
Business Page
Your Facebook page
should provide all the

correct information
about your business.

Google

My Business

Listing

Claim your Google

My Business profile

to take advantage of
the prime placement

in Google search results.

CONSTANT CONTACT

SLADSTONE
STEEL
DOORS

Gladstone Steel

Home
About
Photos
Reviews
Events
Posts

Community

Oursy Ip devise a solution that will best fit your needs.
Make an appointment loday to get your free guote.

Gladstone Steel Doors

QAI Oshopping (I Maps [ mages [ News i More

Ad - wwwglads s.com/ +
Gladstone Steel Doors | Quality and Value Guaranteed
o

wwwyelp.com » Door Manufacturers ~
Gladstone Steel Doors - 51 Reviews - Yelp

W hbs com » hub » engla anufact g~
List of top New England Manufacturing Companies.

s and startups in New England in the

Worceste, ¢

g

Gladstone Steel Doors

Wabsite Save

Jkk kK 44 Google reviews

Appointments: gladstonestesidoors.com

‘Suggest an edit - Manage this listing

Know this place? Answier quick questions

Questions & answers

See all questions (1)

MANUFACTURING
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Claim your Google
My Business profile
and Facebook
business page.

Identify any other
key listings that

may be important
for your business.

Make sure all
information is
correct on all sites.

DID YOU KNOW?

Find out more

about setting up your
Facebook business
page, Google My
Business profile,

and taking control

of your listings.

CONSTANT CONTACT

At minimum, claim your Google My Business profile, and
Facebook business page. Depending on the nature of your
offerings, The Thomas Network (thomasnet.com) and
Engineering.com directories may offer good visibility, as
well as industry associations and directories specific to
your niche. Yelp is another popular directory, but it is most
relevant to restaurants and B2C local businesses. It's not
critical, but can be claimed for local SEO purposes if you
do a lot of business locally.

MANUFACTURING
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Increase your chances
of getting found

Content is what people search for, consume, and share online.

If you produce relevant content on a consistent basis that aligns
with what your audience is searching for, you'll have more people
finding you and sharing your content. You'll also make more
connections for your business and reach more people, who

will also share your content.

This content helps search engines like Google find your business
and can result in free traffic to your website. Yes, there are some
technical aspects to consider for search engine optimization or
SEO. But at its core, it's about delivering relevant and meaningful
content to the people you're trying to reach.

A resource section for your website, often called a blog, is
functionality that makes it easy to add content, or posts, on a

regular basis. Whereas your website contains information about
products and services, a blog gives you the ability to demonstrate
your expertise by answering more specific questions for prospects
and customers. You might associate blogs with more entertainment-
focused content, but a blog can be a great place to highlight
information that engineers would love to read more about —whether
it's case studies showing you solved a customer's problem with your
products or services, new technology you're experimenting with,
how-to information, or trends within the industry. Many reps answer
numerous questions a day in complex sales cycles, and these
answers could form the first draft of a highly useful blog article.

CONSTANT CONTACT

1
DID YOU KNOW?

A blog allows you
to create helpful
content for your
audience directly.
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Add a blog section
to your website.

Determine product
releases, how-tos,
or case studies that
could be shared.

List the top
questions you get
from prospects
and customers.

Create a calendar

to regularly publish
content that answers
those questions and
showcases other
relevant topics.

CONSTANT CONTACT

Search engines love fresh content.

You get the most benefit when your blog is connected directly
to your website and not off on some other platform. Choose

a publishing frequency that works best for your business.
That could be once a week, or once a month, but aim for at
least 4-6 times a year. You can then use this content on your
social and email channels to lead people back to your website.

NEED AN ESTIMATE? CONTACT US TODAY (S08) 005-0505

STEEL DOORS

ABOUT SERVICES BLOG CONTACT US

CASE STUDY

t 24 | From Rust to Renewal

READ MORE

YOU ASK, WE TELL i

|
21| Top Customer Questions Answered ‘ -

a daily i
efore 1 I I

READ MORE.

A DAY IN THE LIFE

| A Look Inside the Factory
Get a glimpse into the daily work we do at the
factory and see h

ach department works
together to create the final product

READ MORE.

GET A FREE QUOTE

NAME EMAIL

MESSAGE

SI6H UP FOR OUR EMAIL UPDATES cONTACT FOLLOW US

MANUFACTURING
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How to amplify your efforts.

Once you have the foundational elements in place, you can
and should use paid advertising to amplify your efforts. The online
landscape has changed over the years. Where it used to be enough to just
be there to reach your potential customers, today you need to do more to
ensure that you can be found in a crowded online marketplace. Changing
algorithms impact where your business ranks in search results.
In many cases, you'll have to pay to reach people.

That's not bad. You just want to do it in a smart way.

CONSTANT CONTACT MANUFACTURING
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Google  ladstone Steel Doors

QAI O shopping S Maps (D Images [ News

About 954,000 results (0.51 seconds)

Ad - www.gladstonesteeldoors.com/ ~

Gladstone Steel Doors | Quality and Value Guaranteed
‘ air

Gladst teel d
Our gal

free quote for door repairs.

Contact

Contact Us - Reach
an appointment or

www.yelp.com > Door Manufacturers ~
Gladstone Steel Doors - 51 Reviews - Yelp

wwvi crunchbase.com > hub » new-england-manufacturing «
List of top New England Manufacturing Companies...

Companies and startups in New England in the manufacturing space.

wwvi.massmac.org > newsline » article ~

The Manufacturing Industry in New England: The State of the...

Companies and startups in New England in the manufacturing space.

Google Ads

People use Google every day to search
for specific goods, services, programs,
and organizational information. You can
pay to have Google Ads display your text
ads at the top of the search results based
on specific keywords. These ads are
pay-per-click (PPC), which means you
pay only when people click on your ad.

CONSTANT CONTACT

=== 1 Vs
Gladstone Steel Doors
Website  Save
50 %k kokk 44 Google reviews
Hours: 7am - 4:30pm

Phone: (508) 005-0505

Appointments: gladstonesteeldoors com

Suggest an edit - Manage ths listing

Know this place? Answer quick questions

Questions & answers
See all questions (1)

8 Send to your phone

DID YOU KNOW? —

Constant Contact has simplified the
process for creating an ad and bidding
on keywords so that you can quickly
start promoting your organization to the
people who are actively looking for what
your business offers.

Find out more about growing your business
with Google Ads from Constant Contact.

MANUFACTURING
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Set aside a budget
of $1,500-$2,000 to
experiment with paid
advertising.

Drive traffic to your
homepage and/or
top-performing
product/service pages
on your website.

Use “exact match” keywords
to start out, being careful

to choose terms that are
specific to your products,
and reflect a high intent to
purchase or hire, rather than
someone simply looking

for information. You'll also
want to ensure that you're
getting clicks from qualified
business traffic —try running
ads only during business
hours, and limit by geography
to only areas where your
target customers are.

Encourage visitors
from ads to get a quote,
purchase, or sign up for
your email list so that
you can continue to
market to them.

CONSTANT CONTACT

How much should you spend on ads?

When you're first getting started set aside $1,500~
$2,000 for testing. For manufacturers just beginning
their AdWords efforts, you'll need to set your first month's
budget somewhere between $1,500 and $2,000, or about
$50-65 per day. Yes, that's a substantial investment —
but the potential ROl is high. Take into account the
average lifetime value of a new customer. Google's
conservative estimate is that advertisers earn S8 for
every S1 they spend on ads. That's not a guarantee, of
course, as getting the most bang for your Google Ads
buck depends on a number of factors: how you set up
your ads, how you choose target keywords, how crowded
your market is, how your direct competitors are using
Ads, and more.

\
CREATE CONTENT 2 ?%

Regardless, determining the most effective Google Ads
strategy requires a financial commitment. By investing
the amount we've suggested, you're more likely to get
a sufficient baseline test of your keywords, and you'll
generate enough traffic to be able to track conversions.
As you experiment and learn more about which ads
actually generate results, you can adjust your budget
from there. Many manufacturers can decrease their
PPC budgets as their organic traffic increases through
SEOQ efforts and directory referrals. As you learn what
does and doesn't work, you can invest more money in
the ads that are working to bring you more business.
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How it all
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Now you have a
better sense of
how consumers
are finding
manufacturing
businesses online
and the tools
you'll need to
position yourself
for success.

How do you bring it all
together to drive new and

repeat business? The reality

is that if you're not top of
mind, people forget about

your business. And that can

cause you to lose money.
Let’s take a look at how
this all comes together.

CONSTANT CONTACT

Connect

It's all about getting people to your mobile-responsive
website, and to your sales team. You now know that

happens through your word-of-mouth referrals, searches

online, paid advertising, or through listing sites.

Experience

Wherever your prospective customer is engaging with
you, you should provide a positive experience. That's
often as simple as making sure people are finding the
answers to their questions, that you're responding and
engaging with people, and generally being helpful.

Entice

At this stage where someone is feeling good about
your business, it's a great time to entice them to stay in
touch with you. This could mean joining your email list,
or following you on your social channels.

Engage

Next, engage with these people who have opted to
connect with you on a regular basis. This engagement
is at the heart of the relationship between a brand

and its customers.

Engagement keeps you top of mind and puts you on
the path to creating repeat customers, loyalty, referrals,
and increased exposure for your business. Simply,
engagement creates more awareness for your
business and brings more people to your sales team.

MANUFACTURING
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Connect

When your connections share your
content with their contacts, engage

with you on social, or forward your
emails, those interactions create more
visibility for your business. In turn, this
engagement brings new people to your
business and feeds into the ways people
find your business in the first place.

CONSTANT CONTACT

Experience

] O Entice

And that’s how it all works together.

By focusing on those core elements of
connect, experience, entice, and engage, a
small business can create the relationships
and interactions that keep existing customers
coming back and increase word of mouth and
online visibility that brings new customers
through the door.
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TO RECAP

NEED AN ESTIMATE? CONTACT US TODAY (508) 005-0505

HOME ABOUT SERVICES BLOG. CONTACT US

We are proud to be the'leader in steel door "
manufacturing’across the Northeast.

Create a
mobile-friendly
website as a
resource for
potential customers.

We are proud to be the leadér ingtéel o6
manufacturing across the Northéast.

By answering questions of prospects and creating
content that's helpful, you increase the chances
of people finding you through search, consuming
the information you provide, and sharing those
resources with their connections.

OUR PROMISE

With over 50 years of experience,
100% of

, we 100% guarant
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TO RECAP

Capture email
addresses from
website visitors.

Offer tips, updates, or exclusive
content to entice people to join
your email list. Then you'll have a
way to follow up and encourage
people to do business with you.

CONSTANT CONTACT

SIGN UP TO GET A FREE QUOTE

FIRST NAME LAST NAME

COMPANY NAME

EMAIL

SUBMIT
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TO RECAP

Interact and engage
on social.

Remember it's called
social media for a reason.

Social works best when

you're not just asking people

to purchase your products or
services. Use social to generate
awareness, drive action, and
help with staffing and retention.
Ultimately, try to get social
followers to take the next steps
by visiting your website and
joining your email list.

CONSTANT CONTACT

8:08 AM

( nSS‘E% Gladstone Steel Doors
- Tuesday at 4:15PM &

We're proud to display the completion of this office
building remodeling. Check out the case study below

GLADSTONESTEELDOORS.COM
Gladstone Steel Doors Case Study: From Rust to Renewal

o 46 24 Shares

oY Like (J comment £ Share

Most Relevant v

@ Harry Walker
» These new doors look beautiful! | will definitely

come to you for my upcoming remodel.

1d Like Reply

» Auth,
@0 & Author

Gladstone Steel Doors
Glad you liked our work on this project,
Harry! We hope to work with you soon.
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TO RECAP

Restaurants v Home Services v Auto Services v More v

Gladstone Steel Doors o cuime
n 14 reviews | i Details

Steel Manufacturing

Y Write a Review (3 Add Photo [# Share A save

L

Recommended Reviews

3, Your trustis our top concern, so businesses can't pay to alter or remove their reviews. Learn
B
more.

o pr— B soerson

Engage with reviews
to build trust.

| Hannah Francis
| Worcester, MA Q0000 771e2010
| #7 19 friends £ First to Review

N
0 3reviews
! Working with Gladstone Steel Doors was a great experience—

they were so reliable, and | love the new steel doors they
manufactured for my new office space! I'd recommend them to
anyone looking for great quality products.

Say “Thanks” when your
customers take the time to

say positive things about your
business. Also, be sure to attend
to negative reviews as well.

Comment from Jane Ross of Gladstone Steel Doors

ﬁ Thank you for taking the time to share your experience!
We are happy to hear that you are satisfied with our
work. We hope to work with you again soon!

People are looking to see how you'll
respond. Sometimes the feedback is
legitimate, sometimes it's not. Respond
professionally to see if you can rectify
the issue. People watching can tell if
someone’s being unreasonable.

CONSTANT CONTACT

Book an Appointment

2 hours 95%

Response Time Response Rate

Get a Quote

A7 79 locals recently booked a consultation

[3 gladstonesteeldoors.com
€, (508)005-0505

@ GetDirections
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TO RECAP

?f’

Use email marketing
to provide exclusive,
helpful, and

promotional content.

Email marketing allows

you to build more meaningful
customer relationships and
drive business because people
have opted-in to receive
information from you.

They're more engaged with
your business than the typical
social media follower. Provide
subscribers with updates and
information they won't receive
other places. Email can

also drive action on your
social channels.

CONSTANT CONTACT

GLADSTONE

STEEL DOORS

GET A QUOTE

VISIT OUR SITE | SCHEDULE AN ASSESSMENT |

COME MEET US!

WATCH ON YOUTUBE

We'll be at Design & Manufacturing New England this
weekend showing off our exciting new product launches!
This is the most comprehensive industry event in the
region, and we can't wait to see you there.

REGISTER

Nnoogeomeo

57 Murphy St, Worcester, MA
info@gladstonesteeldoors.com
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TO RECAP

Amplify your efforts
with paid advertising.

With your fundamentals in
place, you can drive traffic

to your website, expose your
business to more people, and
collect more email addresses
to get even more business.

CONSTANT CONTACT

facebook

Wright Windows Inc.
Sponsored + ©

When was the last time you had a window upgrade?
Let Wright Windows give you the remodel you need
at a great price—you deserve it.

WRIGHTWINDOWS.COM
Wright Windows: Cutting Edge Materials for Your
Next Window Replacement

Q42 4 Shares

oY Like () Comment £ Share

EETE O
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How will you know your online
marketing efforts are working?

There's no shortage of things to measure today. Likes, followers, shares,
opens, and clicks are all leading indicators. Don't focus on these vanity
metrics alone to determine success. Pay attention to the things
that are meaningful for your business.

Some high-level questions you should
answer to gauge success:

« Are people visiting your website?
+ Are people joining your email list?

« Are the people contacting you
qualified to buy?

+ Are people making purchases
or requesting quotes?

« Is your website and marketing helping
your salespeople close deals?

How long does online marketing
take to work?

From an organic, or non-paid perspective,
you should think in terms of months.

But once you build that foundation and
have those strong relationships with your
customers, the time frame shortens. Then
you can experiment with paid advertising
to amplify those efforts that are working.

CONSTANT CONTACT

Across all that you're doing

online, the idea should be to use
your mobile-friendly website, email
marketing, social channels, business
listings, content, and advertising

to be useful to your current and
potential customers.

« Create your website as a resource.

+ Use other channels to drive people
to your website.

+ Capture email addresses and engage
to drive new and repeat business.
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Online marketing
can work for you
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With your knowledge of how to make
online marketing work for your business,
you're ready to take those next steps.

Be there when Provide consistent Engage to stay
people go looking. and helpful answers top of mind.
to their questions.

By doing these things you'll get the word out
about your services, drive more people to your
website, and do more business.

You've got this. You've got us.

CONSTANT CONTACT MANUFACTURING
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https://constantcontact.com?cc=content_guide_onlinemanu

Is your business
online ready?

Review the following
information. If you
answer “no” on any
of these items, a
Constant Contact
marketing advisor
can point you in the
right direction.

Call our
marketing helpline:

(888) IDK-MKTG
(888) 435-6584

CONSTANT CONTACT

Do you have a logo for your business? O YEs
Do you have a domain name? O YES
Do you have a website? O YES
Is it mobile friendly? O YES
Does it include at least these four pages?

Homepage O YEs
Products/Services Page O YES
About Page O YES
Contact Page O YES
Are you answering the appropriate O YES
questions for visitors on each page?

Are you using the appropriate imagery O YES
and photography throughout your site?

Do you have a way to capture email addresses O YEs
from your website?

Are you offering something of value in exchange O YEs
for an email address?

Have you ever run an SEO audit on your website? O YEs
Are you using an email marketing tool to O YEs
stay in touch with customers and prospects?

Do you have a Welcome Email ready to O YEs
automatically go out to new subscribers?

Do you have a written plan to send an email O YEs
at least once a month?

Do you have any ideas for other emails you O YEs

may want to automate?
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CONSTANT CONTACT

Are you using social media channels
for your business?

Have you reserved your business name
on the major social channels?

O YES

O YOUTUBE
O LINKEDIN
O FACEBOOK
O PINTEREST

O INSTAGRAM

O TWITTER
Have you chosen one channel as your O YESs
primary area of focus?
Are you engaging with people trying to interact O YESs
with your business on this channel?
Have you set business goals for your social
activity across the three categories?
Awareness O YES
Staffing/Retention O YES
Driving Action O YES
Do you have a written social plan to achieve those goals? O YES
Have you identified the listings and review sites O YES
that are important for your business?
Have you claimed your business on these listings
and sites?
Google My Business O YEs
Other Listings O YEs
Have you confirmed the information is accurate O YEs
on these sites?
Are you engaging with people on these platforms? O YEs
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Find more powerful
tools, marketing advice,
and how to win with
online marketing at
constantcontact.com

CONSTANT CONTACT

Do you have a way to easily create content
on your website such as a blog?

O YES

Have you made a list of commonly asked questions O YES

from your prospects and customers?

Do you have a written plan to publish answers O YES

to those questions on a consistent basis?

Are you currently doing any paid advertising? O FACEBOOK

O INSTAGRAM

O GOOGLE
O OTHER
Have you set aside a small budget to test your O YES
paid advertising efforts?
Do you have a written plan for paid advertising efforts? O YES
Do you have a key metric that's important O YES
for your business?
Are you looking beyond vanity metrics and O YES
paying attention to the metrics that matter
for your business?
Are more people visiting your website? O YES
Are more people joining your email list? O YES
Are more people contacting you? O YES
Are the people contacting you qualified to buy? O YES
Are more people making purchases or O YES
requesting quotes?
Is your website and marketing helping your O YES

salespeople close more deals?
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Constant Contact is an online marketing
platform built to simplify the complex
task of marketing your idea, even if
you’re a beginner. And our award-
winning team of marketing advisors is
there for every customer, every step of
the way, offering live, real-time marketing
advice on the phone or online anytime
you get stuck.

Whether it's creating great-looking email
marketing campaigns, running Google
Ads to get more website traffic, or
finding new customers on social media,
we've got all the tools, features, and
expert guidance you need to help you
succeed —all in one place.

o -
Constant Contact #£~

Headquarters
Reservoir Place
1601 Trapelo Road
Waltham, MA 02451

CONSTANTCONTACT.COM
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