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Introduction

Our goal is to show you how to
connect the dots in online marketing.

How people find you online

Whether people search for your gym by name or
something related to your business, your customers
and prospects should be able to find you.

How to set yourself up
for online marketing success

With an understanding of how people may find you online,
let’s talk about the tools you should use to make sure
you have a strong foundation in place.

How it all comes together

Let’s take a look at how you bring it all together
to position yourself for success.

How online marketing can work for you

With your knowledge of how to make online marketing
work for your business, you're ready to take the next steps.
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The fithess market in the US
continues to grow.

IN 2018:

o/ °
2.8% Increadse
in the number of US health club facilities

6 billion+

gym visits

71.5 million

customers visited health club facilities

CONSTANT CONTACT

Google

gym near me %

1.2 million

people in the US search
for the term “gym near
me” every month

ACCORDING TO GOOGLE REPORTS
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If you're considering getting started with online marketing,
you may become overwhelmed by too many tools,
never-ending expert advice, and the many marketing
myths presented as fact. If you're already doing online
marketing, you may be frustrated to find that it's not
as easy as many claim it to be.

You’re not alone.

If you're like many Constant Contact customers,
you're busy trying to manage and grow your boutique studio,
gym, health club, spin studio, yoga studio, or personal training
business. You're wearing many hats and don’t have the luxury
of time to figure out how to navigate the cluttered and
noisy world of online marketing.
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What if there were a way to
make sense of online marketing?

Here’s the thing, it's not just about the tools available to you.
You also need to understand the fundamentals of marketing so you
can get the most out of those tools. Again, that’'s not easy when you're
a fitness business owner by trade and a marketer by necessity.

Our goal is to show you

how to connect the dots % ?f,
in online marketing. To point @A
out what you should pay &/

attention to so you have a

strong foundation in place. /' \/
Then you'll have the — E E /

knowledge, understanding,
and confidence to take

advantage of the new Tf-,
opportunities online i

marketing opens for you.
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There’s something
else that’s important
to note.

As a smalller fitness

business, you have a

huge advantage over

big national fitness chains
because you actually know
your customers. You have
frequent interactions with
your customers at your
helpdesk, class intervals,

and during after-class chats.
Those conversations help
you gain intimate knowledge
that can keep your fitness
business top of mind,

and give you an edge over
bigger brands. Your ability

to have a conversation with
each of your customers is
your strength.

Ultimately, we're talking
about engaging with people.
The location has expanded
to a digital format but at the
other end of those devices
are people. And people do
business with businesses
they know, like, and trust.

TIP

Here’s a good rule of
thumb as you navigate
the digital landscape:
If you wouldn’t do it
face-to-face with
someone, don’t do

it online.

CONSTANT CONTACT

Keep this in mind about
online marketing.

If you were asked where most of your business comes
from today, what would you say? Many small businesses
tell us “‘word of mouth.” When done correctly, online
marketing provides more opportunities to extend the word
of mouth that’s already so important to your business.

As you know, business is built on relationships. Online
marketing also allows you to strengthen existing
relationships with current customers and build new ones.

Here's what we're going to cover:

Chapter 1: How prospects find you online
Chapter 2: How to turn those prospects into clients
Chapter 3: How it all comes together

Chapter 4: How online marketing can work for you

Now let's get to it!
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We've mentioned that word
of mouth now happens online.

People are talking up their favorite fitness studios and health clubs directly;
they're consuming and sharing content they find useful or entertaining from those
health clubs, and they're asking connections for recommendations. Your fitness
business has an opportunity to be part of more of these conversations.

B)y Taylor Murphy shared a link Q Nathan Scott . 7
%@ 1day ago - © < neten_scel = ellie_gerald
This is a great article by Powerhouse Fitness on how to | just looked at this 20-minute quick workout by
execute your New Year fitness resolutions. It's not even Trainer John Deo from Fitness Club 360. | highly

the new year and | have already started :) recommend you follow this before you start your day.

' " 208
. o
POWERHOUSEFITNESS.COM/NEWYEAR-RESOLUTION-EXECUTION John Henderson @john_hendy » November 20
Starting Off Right - Tips for a Healthy New Year 7 You won't complain about a lazy day at work...) #mondaymotivation O Q V m
045 32 Shares 75 likes
& L ellie_gerald Just started the Next Level Fitness winter
Like (I Comment /> Share with and @mi this evening!
Veronica Thompson
|l
e Jackie Bennett let's start following this karen9 @ellie_gerald | loved the class today!

religiously.
id Like Reply

The more you can do to keep your fitness business top of

mind and make it easy for others to talk about you, the more
you increase the chances of people recommending or seeking
you out when they need what you offer.

Beyond being part of the conversation, you must understand
what people may find when they go looking for your fitness
studio or gym specifically by name, or by something your
business offers.

CONSTANT CONTACT FITNESS/RECREATION



What do people find when they
go looking online for your business?

Google

SoulCycle

About 2,790,000 results (0.64 seconds)

Ad - www.soul-cycle.com/Series ~

SoulCycle® Indoor Cycle Class | Book A Bike. Take A Journey.

Take it o the next level. Gat ready to work.
9 200-230 Boylston St, Chestnut Hil, MA - (617) 658-9010

Booking Your Class
Classes Open Every Monday at 12pm.
Here's How You Book Your Bikes

About SoulCycle
Learn More About The Cycling Class
That's Like A Dance Party On A Bike

wwwsouk-cycle.com ¥

SoulCycle

SoulCyele has revolutionized indoor cycling and taken the world of fitness by storm. 45 minutes
10 take your journey. Change your body. Find your SOUL.

Our Studios
Walnut Creek Broadway Plaza, 116
Broadway Lane (Macy's

New To Soul?
Asafe space to ride through
whatever you'e facing

Shop Studios
SoulCycle x APL Exclusive Bryant Park 5 Bryant Park (415t
Women's TechLoom Phantom Between 6th Ave. and

Massachusetts
Boylston Street
he Corner of St

SignIn
Log In. Welcome Bac! emai
password. Next New o Soul

More results from soukcycle.com »

4\.
0

QA [8Maps @ News [ Videos [ images i More Settings  Tools

‘The Original Full-Body Workout On A Bike. First Time Rider Packs Available. Challenge your body.

iy

SoulCycle

Website  Diroctions  Save

46 KKk kK 12 Google reviews

Indoor cycling in Newton, Massachusetts

Located in: Chestnut Hill Square

Address: 200-230 Boylston St, Chestnut Hill, MA 02467
Hours: Open - Closes 8PM v

Phone: (617) 658-9010

Suggest an edit - Manage this listing

Questions & answers
See all questions (1)

Aska question

Popular times. s

Example using "SoulCycle" as the search term

It's no secret that people turn to search
engines like Google to get more information
about the businesses they're investigating.
Let’s take a look at some of the things that
may show up on a search engine results
page, or SERP, when someone searches

for a business by nhame:

CONSTANT CONTACT

+ Paid ads

- Organic (non-paid) search results
+ Google My Business listing

- Social Media accounts

* Reviews

« Info from other sites

FITNESS/RECREATION
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What if people are looking for
something your business offers?

In the example on the previous page, we searched for a specific
business — SoulCycle — by name. But, people don't always search by name.
Sometimes they know they want to join a health club, but they don’'t know
which one. Then they type in a more generic search term, like
“fitness studio near me” or “yoga classes.”

GO gle gyms near me $ Q

Q Al (@ Maps  Shopping (& News (o) Images i More Settings  Tools

About 67,700,000 results (0.80 seconds)

%, 9 Mystic Moon Yoga
Eiy F//% Loulsoa r\’llay 1A}\_‘con's
M st a - rchard House
Shakti Health, Fitness
v &Wellness-Concordo Soncgd @
m s &
Fitness Together
- Concord V/n,% Concord Museum
9 Mill Brook
(@) 7, ¢ Kenney Far
Map data ©2020
Rating ¥ Hours ™
Well Effect - Lifestyle Health, Fitness & Physic...
5.0 % % % % (20) - Physical fitness program ® o
158C Great Rd WEBSITE DIRECTIONS
Open - Closes 9PM - (781) 275-8400
Fitness Together - Concord © P
5.0 %k Kk kk (4) - Gym
97 Thoreau St WEBSITE DIRECTIONS
Open - Closes 9PM - (978) 318-9050
Shakti Health, Fitness & Wellness - Concord °
3.0 %k kK (2) - Personal trainer @
83 Main St WEBSITE DIRECTIONS
Open - Closes 8PM - (978) 369-9988
Mystic Moon Yoga © o
5.0 %k %k (1) - Gym
WEBSITE DIRECTIONS

Open - Closes 7PM - (978) 505-6580

i= More places

CONSTANT CONTACT

Let’s take a look
at an example.

Imagine you have decided

to get in shape and want to
join a gym near your home so
that you can regularly attend
classes every week. So you
jump on your computer or
mobile device and search

for “gyms near me.”

Here's an example of what
may come up — of course,
your actual results will differ.

Notice that ‘gyms” brings up
the listings in Google Maps
first. This information comes
from Google My Business
profiles (more on that later).

FITNESS/RECREATION

10



CONSTANT CONTACT

Beyond the map If we apply these results

listings, you may also to what may show up
find websites, social for your fithess business,
media accounts, reviews, your customers may find:

and listings of the gyms
near your location in the
search results.

« Your website

- Social media accounts
 Review sites

* Business listings

« Competitor listings

THE BEST 10 Gyms near Concord, MA 01742 - Last Updated ...
https://www.yelp.com ... > Active Life > Fitness & Instruction » Gyms v

Fitness Together. 0.5 mi. Gyms, Trainers. Anytime Fitness. 3.4 mi. 13 reviews. Gold's Gym. 2.0
mi. 36 reviews. Teamworks Sports Performance. 2.4 mi. Trainers, Gyms. Orangetheory Fitness
Concord. 1.5 mi. 17 reviews. Hanscom AFB Gym and Fitness Center. 4.5 mi. Gyms. Summit
Health and Fitness. 5.4 mi. 8 reviews. Anytime ...

Top 10 Best Gyms near Concord, MA - Last Updated ...
https://www.yelp.com » search > find_desc=Gyms v

Reviews on Gyms in Concord, MA - Fitness Together, Anytime Fitness, Gold's Gym, ... 2 reviews.
Gyms. 180 Marrett St, Bedford. “Great gym on Hanscom AFB.

Gold's Gym Concord in Concord MA

https://www.goldsgym.com > concordma v

Find a Location - Find Gyms Near You by State - Join Gold's Gym - Membership Options - Free
Pass - Our Promises - Member Experience - Fitness Experience ...

The Thoreau Club | Concord, MA | Health & Fitness Club ...
https://www.thoreau.com v

Since 1951 The Thoreau Club located in Concord, MA, has been helping families and individuals
live healthy & active lives, call or visit us today!

Join Now - Tennis - Hours - Aquatics

Orangetheory Fitness: Concord Gym Near You
https://concord-ma.orangetheoryfitness.com

Yes, send me transaction and reminder emails/texts. ...... conveniently located on 80 Beharrell
Street Suite C. Unlike traditional gyms, you'll have the opportunity ...

The Ultimate Guide to Gyms around Boston - Boston Magazine
https://www.bostonmagazine.com » health > best-gyms-near-me v

There's a lot that goes into finding the perfect place to sweat. Here's your ultimate guide to gyms
in Boston, to make it just a little bit easier.

Home Page - Concord - Fitness Together

https://fitnesstogether.com » concord v

Learn more about personal training at Fitness Together in Concord, and see why we can help you
meet your fitness goals with private personal training.

Gyms Near Me | Fitness Centers Near Me | Planet Fitness
https://www.planetfitness.com » gyms »

Find a Planet Fitness gym near you! 1800+ locations with free fitness training with every
membership, $10 membership options, and most clubs open 24/7.

FITNESS/RECREATION
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ACTION STEPS

Search for
your business.

What information
shows up? Is it what you
were expecting? Is there
anything there that
surprises you? Is there
something missing?

Search for generic

terms for your business.

Is your business there
in either an organic or
paid perspective?

Make a list of
results that show up
on the first page in
both scenarios.

CONSTANT CONTACT

Here's the reality: If you're
not online, prospects can't
find you.

Whether people search for your gym by name or
something related to your business, your customers
and prospects should be able to find you. The goal is to
make sure your business can be found, the information
is accurate, and that you're answering the questions
your potential customers may have.

As people visit your website and click through from
various search results, they're starting to form opinions
about your fitness business. Ultimately, they're asking
themselves: Is this the right health club or fitness studio
for me? Do they offer the classes that | would want to
attend? Are the members of this health club or fithess
studio like me? People want to hang out and work out
with people they like. It makes them feel comfortable.

Visitors are also looking at your social media channels
and the content you're sharing. They also want to look
at the customer feedback to your business. All of these
factors influence their decision making when choosing
a health club, gym, fitness studio, yoga studio, or
personal trainer.

If your fitness business is present, engaging and
interacting, and providing resources, you'll increase
the chances of people finding your fitness business
and choosing you.

FITNESS/RECREATION
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How to set yourself
up for success
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With an understanding
of how people may find
you online, what should
you do to make sure you
have a strong foundation
in place?

Let’s talk about the tools
you should use and some
tips to get you started.

CONSTANT CONTACT

A mobile-
responsive
website

An email
marketing
tool

A primary

social
channel

Up-to-date
business
listings

Away to
easily create
content

FITNESS/RECREATION
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A mobile-responsive website:
Your online hub.

Yes, your fitness business should have a mobile-responsive
website. Your website is at the center of all your online
activities. It's the hub you'll want to point people to in

order to drive business by selling classes/sessions, fitness
services, and merchandise. You shouldn't rely solely on
social media sites. You'll want to have a place you own.

Think about the first thing you do when you want to
investigate a new health club or yoga studio. Typically,
you'll go looking for a website to learn more. Your potential
customers are doing the same. And they're frequently
doing it on a mobile device, making a mobile-responsive
website important for today’s consumers.

A mobile-responsive website provides a great experience
for visitors regardless of how they're viewing it because

it adapts to the device being used to access it. With a
mobile-responsive website, visitors won't struggle to find
the information they need. The good news is that you no
longer need to be a web designer to build an effective
mobile-responsive website.

CONSTANT CONTACT

Buy a domain hame

for your website to
match your business
name.

In the early stages of your
business, you may use free
tools to get online. Eventually,
you'll want to use your

own domain (for example,
YourBusinessNome.com)

to look professional and add
credibility to your business.

FITNESS/RECREATION 15
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NEW TO HIIT ZONE? FIRST CLASS IS FREE »

HIIT ZONE HOME SCHEDULE CLASSES ABOUT CONTACT BLOG

MOBILE-RESPONSIVE WEBSITE

TRAIN SMART

MAXMMIZE QT

Take the challenge.

SEE FULL SCHEDULE /

8:08 AM T

; e - HIIT ZONE

HIIT ZONE

| i
| TRAIN SMART
RA MAXMMIZE PO
‘:3‘

\ K : . Take the challenge.
WY
. VIAARLY _ :
Responsive DOTEN Non-responsive
. A - - .
website UILIg I website
on mobile on Mmobile

GET IN THE ZONE

HIIT Zone is a strength and conditioning
facility designed to get results. Focused on
high-intensity movements, our programs and
classes are sure to build muscle and burn fat.

ABOUT US

CONSTANT CONTACT FITNESS/RECREATION 16



— Your website should have
at least five pages.

DID YOU KNOW? When people visit your website, they're looking for answers

to their questions. Use the following pages to answer them.

Want a custom-

; oo
designed siter: &—— HOMEPAGE

Get a custom-designed, Your front door
mobile-optimized site

in just minutes with

Constant Contact’s

intelligent website builder.

Need a logo? &—— SCHEDULE PAGE

Your class schedule
Alogo and colors

form the basis for the
visual representation
of your brand. Constant
Contact's LogoMaker

generates hundreds &—— CLASSES PAGE
of options in seconds. Your class offerings

&—— ABOUT PAGE
Your story

&—— CONTACT PAGE
Your chance to connect

CONSTANT CONTACT FITNESS/RECREATION

o

MOBILE-RESPONSIVE WEBSITE
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HOMEPAGE

What questions
should you answer
on your Homepage?

What type of fithess business
are you?

Clearly state if you are spin studio,
a gym, a yoga studio, or a private
training facility.

What classes do you offer?

Your website visitors want to
know which classes you offer
at your fitness studio. Are you

a personal trainer? Do you offer
private sessions, semi-private,
or group training?

Do you offer a trial class?

If you offer a trial class or have
a first class free offer, list it on the

homepage so that you can convert

new visitors on your website.

What should visitors do next?

Make sure that you have a

call to action in each section.

If you think that schedule is
important for your website visitors,
add a button for schedule on the
homepage. The free class offer

on homepage should have "sign up
now" call to action to direct visitors
to the free class sign-up page.

CONSTANT CONTACT

NEW TO HIIT ZONE? FIRST CLASS IS FREE >

HIIT ZONE HOME SCHEDULE CLASSES ABOUT CONTACT BLOG
-~

\ T |
TRAIN SMART
MAXIMIZE POTE)

/‘ A

Take the challenge.

GET IN THE ZONE

HIIT Zone is a strength and conditioning
facility designed to get results. Focused

on high-intensity movements, our programs
and classes are sure to build muscle and
burn fat.

ABOUT US

REMEMBER, THE FIRST CLASS IS ALWAYS FREE.

Not sure if HIIT Zone is right for you? Give us a try and we're positive you'll be hooked

SEE OUR CLASSES

TRAINING

Team Training Semi-Private Private

High intensity, total body workouts Private training with a group Individualized training programs
that use a variety of equipment atmosphere (2-4 people) to deliver dramatic results based
and training styles. reach your full potential. on personal fitness goals.

SEE FULL SCHEDULE CONTACT US CONTACT US

“HIIT Zone is not like any other gym! The trainers are amazing
< and I'm already seeing results from my hard work. >

TERRY ADAMS

HIIT ZONE ! ‘ HOURS

noemeon

Homepage example

FITNESS/RECREATION

o

MOBILE-RESPONSIVE WEBSITE
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SCHEDULE PAGE

What questions
should you answer on
your Schedule page?

What time and day do you offer
your classes?

Your Schedule page should clearly
state the daily and weekly calendar
of your health club. There should be
a detailed section showing the class,
time of the class, and instructor.

Make sure that the Schedule page
is regularly updated and any class
cancellations or changes are
updated in real time.

Does every fitness business
need a Schedule page?

Not necessarily. If you have a
personal training business, you can
just list the days you are available, but
it is always a good idea to provide the
time slots so that prospects can book
directly on your website. However, for
a large fitness studio or health club
offering different classes, having an
up-to-date schedule on the website
is a must.

CONSTANT CONTACT

NEW TO HIIT ZONE? FIRST CLASS IS FREE »

HIIT ZONE HOME SCHEDULE CLASSES ABOUT CONTACT BLOG

Bootcamp | 12pm-Tpm | Philip Turner

BOOK NOW

Strength Training | 6:30pm-1:30pm | Tom Evans

BOOK NOW

Circuit | Bpm-9pm | Alyssa Walker

BOOK NOW

NOT SURE WHAT CLASS IS RIGHT FOR YOU?

We offer a large variety of classes so there is something for everyone.
If you need help on where to start, reach out and let us guide you to your fitness goals.

CONTACT US

"I feel the healthiest I've ever been after going to HIIT Zone!
< They always know the best way to help you succeed at any stage.” >

BRIAN HOLMES

HIIT ZONE

Schedule page example

FITNESS/RECREATION

MOBILE-RESPONSIVE WEBSITE
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CLASSES PAGE

What questions
should you answer
on your Classes page?

What classes and sessions
do you offer?

The Classes page should have

the detailed descriptions of all

the classes you offer at your health
club or fitness business. If you are
a pilates studio, your Classes page
should have all the information

on the type of pilates classes

you offer (for example, reformer
pilates vs. mat pilates).

Is this class for me?

Visitors want to know the intensity

of the classes or training. Each
person has a different fitness

goal, so make sure that the class
description includes all the activities
and details of the class. You can add
information on what muscles are
engaged, the benefits of taking the
class, or joining the session.

Say, for example, that you offer

a hybrid of spinning/TRX class at
your spin studio. In the class details
section, you can describe how

the 30 or 60 minutes hylbrid class
helps participants get their hearts
pumping and develop lean muscles.

CONSTANT CONTACT

NEW TO HIIT ZONE? FIRST CLASS IS FREE »

HIIT ZONE

HOME SCHEDULE CLASSES ABOUT CONTACT BLOG | BOOK NOW

@) ' !

SIGN ui= FOR A.SESSION.
GET REAL-RESULTS.

CLASSES WE OFFER

Bootcamp
Strength Training
TRX/Ab

Mobility

STRENGTH TRAINING

WITH TOM EVANS
INTENSITY

ENGAGEMENT: SHOULDERS, BICEPS, BACK

This strength training class is designed to help
develop your muscle foundation, no matter where
you are starting from. It will help to prevent injuries
and will enhance your overall performance. In this
class you will be using dumbbells, barbells and

squat racks.

This class is for anyone that wants to improve
their overall strength and fitness, from beginners

to advanced.

SEE CLASS SCHEDULE

HIIT ZONE

HOURS

inf
SCHEDULE A CONSULTATION

noocneo

Classes page example

FITNESS/RECREATION

MOBILE-RESPONSIVE WEBSITE
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ABOUT PAGE

What questions
should you answer
on your About page?

What is your story? Why did
you open your fithess studio?

People want to know your story
and journey. Be passionate and
also share your values and mission
on the About page.

How has your fitness business
helped customers?

You can share some numbers

here about how your health club
has helped people reach their
fitness goals. You can also mention
the local community you serve with
your fitness business. This a great
opportunity to build a relationship
with your audience.

What type of physical location
do you have?

Talk about your store or space. How
big is it? What is the atmosphere?
You might share that it is the biggest
health club in the area. Share what
makes your health club or fitness
studio space exclusive.

What makes you or your
fitness business different?

Why are you better than the
competition? How will you use
your skills to help your members?
What's your plan for them? Share
your unique approach.

CONSTANT CONTACT

HIIT ZONE HOME SCHEDULE CLASSES ABOUT CONTACT BLOG | BOOKNOW

ABOUT US

We are a top-rated strength and conditioning facility
designed to get results you'll be proud of.

WHY HIIT ZONE?

Top rated in Brookline, MA, HIIT Zone is dedicated to heloing you
become the best version of yourself. Our workouts can be modified
to any fitness level while working towards your goals.

Our state of the art equipment allows you to train to the best of
your ability—come try out everything we have to offer and sign up
for a few classes.

CONTACT US.

/

Wy -
CERTIFIED
TRAINERS

W

MACHINES

MEET OUR TRAINERS

LeveL LeveL2 LeveLs

TOM EVANS

Philip Turner L1 FITNESS INSTRUCTOR

Tom Evans
Alyssa Walker
|
E/\

Alex Lee

BOOK A CLASS WITH TOM

Stephanie Roberts

“HIIT Zone helped me see results faster than any other gym I've tried.
I love that the trainers are always so encouraging!” >

SAMANTHA WILLIAMS

HIIT ZONE

noonen

About page example

FITNESS/RECREATION

MOBILE-RESPONSIVE WEBSITE
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coNTAcT PAGE NEW TO HIIT ZONE? FIRST CLASS IS FREE » w
HIIT ZONE HOME SCHEDULE CLASSES ABOUT CONTACT BLOG 5
&
2
: >
What questions Z
=z
o
should you answer g
w
24
on your Contact page? ¥
8
Where can | find you? s
START YOUR FITNESS JOURNEY s 7
Do you have a physical location(s)? IN BROOKLINE, MA. %
Some fitness professionals rent HOURS OF OPERATION ‘
locations for their boot camps or e -
o q . 9 0 Qe
classes. Where is your fitness business CONTACT INFO 5 °
based? It would be great to embed e o p
info@traininghiitzone.com
a map with a pin on your health club FoLLow us w0 )
location. Which social media channels nocmeo ‘
do you use? List all your social media
profiles on the Contact page GET IN TOUCH

When can | reach you?

What are your hours of operation?
List your hours of operation if you're
a general health club or gym where
members come and do their own
workouts. Are all locations the same?
If you have two or more locations,
you heed to state that clearly on the HIIT ZONE
Contact page with contact details
for each location.

SCHEDULE A CONSULTATION

2
How can | contact yous Contact page example

Is there more than one way? Start
with your preferred method but do
specifically mention if you can be
reached in other ways such as
Facebook Messenger or text message.

TIP If you're a personal trainer who doesn’t have
a physical location, list your phone number,
email, and social media pages. You can
also list the address of the place where you
conduct your training classes or sessions.

CONSTANT CONTACT FITNESS/RECREATION 22
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Other Pages to Consider

Think about your specific fithess business
to add additional pages.

For example, your website visitors
might want to see the trainers that
teach the classes. If you have a
couple of instructors at your fitness
business, you can list them on your
About page. However, if you have a
large team of instructors, you should
consider adding an Instructors
page to your website with individual
photos and bios.

CONSTANT CONTACT

Some health clubs have a
Special Offers landing page for
new members. If you're selling
your classes or bulk offers, you
should have a Buy Now page with
your payment system integrated.
Personal trainers should have a
Success Stories page featuring
clients. You might also have a
Blog section on your website to
share fithess tips and content
(more on that later).

FITNESS/RECREATION

o]
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MOBILE-RESPONSIVE WEBSITE
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Tips for using images on your website.

Overdall, use high-quality images on your website whenever possible. If you don't
have your own images, sites like Unsplash offer free, high-quality stock images.

CONSTANT CONTACT

HOMEPAGE

Use snapshots from your classes or sessions on the Homepage.
It coommunicates authenticity, and people can get a feel of your
fitness business from your Homepage.

SCHEDULE PAGE

The Schedule page doesn't need an image but it should have a clean
and well designed calendar for the visitors. If you use a software such
as Zen Planner or MINDBODY to fetch your schedule, you should style
it according to your website theme.

CLASSES PAGE

The Classes page and the individual class page should have images
of real classes or images depicting the exercises in that class or
session. The images should give an idea to the visitors about the
class. It is also a good idea to show a professional image of the
instructor that teaches that particular class.

ABOUT PAGE

Use professional images of your team that show their personalities,
and show action shots. You want people to imagine what it would be
like to work out with you. The About page can also share the images
of your studio or location.

CONTACT PAGE

Show your physical location on a map, especially if it's not in an
obvious place. Show people having a great time taking classes.
People want to get a sense of the atmosphere you create at
your fitness studio or health club.

FITNESS/RECREATION
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TRY A FREE CLASS

ACTION STEPS Sign up for our mailing list and get a pass

for one free class!

Createa
simple website.

Don't have a website?
Create one with Constant
Contact in minutes!

What happens if someone visits
Review your your website and doesn’t make
website for the a pUI‘ChGSG?

appropriate pages.

Make sure It's unlikely they'll come back again. But what if you had a way
you’re answering to contact them? Then you could encourage them to return
the questions to your site and eventually do business with you.

suggested above.
This is why you'll want to collect email addresses from people

who visit your website. You can do this by adding sign-up
forms to your website. In addition to using your website, you
should also think about collecting emaiils in person and in
print. Offer something of value to visitors in exchange for their
email addresses — like a free class, giveaway drawings, open
houses, or a workout plan cheat sheet — to get more people
joining your list.

Add sign-up forms
to your website.

You can also use Google ads, YouTube, Facebook, and
Instagram visitor retargeting feature. You can show ads
to the people who visited your website.

Once you have someone’s email address, you're able to
reach out on a consistent basis to encourage them to do
business with you by sharing a combination of helpful and
promotional messages.

CONSTANT CONTACT FITNESS/RECREATION
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Email marketing: It's how
you drive business.

Why is email marketing important today? Simply, because it works.
And yes, email is still ranked as one of the most effective marketing
channels according to Ascend2’s 2019 Digital Marketing Strategies

Survey Summary Report.

Like your website, email marketing also creates an asset you
own. The contacts on your list are yours. And if you're doing it right,
those are people who have said, “Yes, | want you to market to me.”

Email marketing also allows you to automate much of the
communication so the emails your contacts receive feel timely
and relevant. Automation assures you get the right messages
to the right people at the right time.

When someone signs up to receive your emails, they are

actively demonstrating an interest in you and your business.

Take advantage of this time when a new contact is highly engaged
and automate a couple of emails to continue the conversation.
Whether they sign up today or a week from today, they won't have
to wait for you to manually send an email to hear from you.

You can also use email to re-engage your customers. You can
use the data in your customer relationship management (CRM)
software or customer list and create feedback campaigns to
identify specific segments. For example, you might reach out

to people who haven't visited your health club in the last six
months. Email is also a great tool for customer reactivation

and engagement.

CONSTANT CONTACT

Create a simple
series of emails

to welcome people
to your email list.

More on the next pages.

FITNESS/RECREATION
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WELCOME SERIES
EMAIL ONE

Welcome/
Delivery email

Send this Welcome emaiil
immediately after someone
signs up. Deliver what was
promised — a free class,
giveaway drawings, open
houses, or a workout plan
cheat sheet. Welcome

your new subscribers,

and reiterate what they
should expect in the future.

CONSTANT CONTACT

HIIT ZONE

VISIT OUR SITE | BOOK A CLASS | FOLLOW ON INSTAGRAM

WELCOME TO THE
HIIT ZONE COMMUNITY!

Every week you'll receive a newsletter
with information on upcoming fitness classes,
special deals, and exclusive health tips.

VISIT OUR WEBSITE

OO MEO

1302 Beacon Street, Brookline MA
info@traininghiitzone.com

Welcome email example

FITNESS/RECREATION

EMAIL MARKETING
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WELCOME SERIES
EMAIL TWO

HIIT ZONE

VISIT OUR SITE | BOOK A CLASS | FOLLOW ON INSTAGRAM

Invitation
to Connect

Send this email a few days
after your Welcome emaiil.

Let your new contacts know

of the other ways in which they
can engage with you — this will
most likely be on your sociall
channels — so invite them to
connect with you.

This email is important because y

once your subscribers connect LET'S CONNECT

with you in other locations, Join us on our social channels to learn
ou have multiole wavs to more about upcoming events at HIIT Zone

Y P Y ) and for health tips!

engage and stay top of mind.

And, if your subscribers engage
with you on these public forums,
your business gets exposed to
their connections who are likely
also to make excellent prospects
for your fitness studio.

1‘ HIIT Zone
T

o Like () Comment @ Share

FoLLOW LIKE ﬂ

T NOOEeME

1302 Beacon Street, Brookline MA
info@traininghiitzone.com

Use email automation to save
time and get new and repeat ‘
business. Need some ideas? Let's Connect email example

Find some here.

CONSTANT CONTACT FITNESS/RECREATION
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ONGOING COMMUNICATION

Plan on sending an
email at least once
a month thereafter.

Consistency is key in any

form of marketing. Write down
the potential opportunities you
have to reach out to your email
contacts. These opportunities
could be national holidays,
events specific to your business,
or even those made-up
marketing holidays.

CONSTANT CONTACT

HIIT ZONE

VISIT OUR SITE | BOOK A CLASS | FOLLOW ON INSTAGRAM

EXCLUSIVE HIIT ZONE REWARDS

We see you've taken all the steps towards
becoming a member with HIIT Zone. Continue
on for more exclusive benefits every time you

sign up for a class!

GET REWARDS

OOeMO

1302 Beacon Street, Brookline MA
info@traininghiitzone.com

Promotional email example

FITNESS/RECREATION

EMAIL MARKETING
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Share a combination of helpful resources and
promotional emails such as special class packages,
free bootcamp classes, new instructor announcements,
and content such as ‘lose a pound a week with this

20 minute workout.”
ACTION STEPS

HIIT ZONE

Set up a simple,
automated UEROIIERG [ CICDAGESS [ COMOM e
welcome series.

Plan to send an email
at least once a month.

Think about other
emdils you may want
to automate.

LOSE A POUND A WEEK
WITH THIS 20 MINUTE WORKOUT

This week's health tip gives you a great way

— to reach your goal weight. Follow the link to
learn more about how to get started!

SEE THE WORKOUT

DID YOU KNOW? NOOeME
1302 Beacon Street, Brookline MA

info@traininghiitzone.com

Constant Contact
offers powerful Resource email example

easy-to-use email
marketing tools.

Find out more.

CONSTANT CONTACT FITNESS/RECREATION
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Social media: It doesn't
have to overwhelm you. i

If you're like many of the small business owners we talk to,

social media marketing can feel overwhelming. And it often feels
like you're spinning your wheels — doing a lot of activity across
many channels with little to show for it. Choose the right
social media platform
for your business.

You should reserve your fithess business name on the important
social channels so you have it. But you don't have to be active
everywhere. That's why we recommend starting with the channel Every social platform

where your audience is. has users of different
demographics and

Are your members mostly millennials and post-millennials? psychographics. Study
Then Snapchat and Instagram might be the social channels your customers and
where you want to invest. Facebook works better if your target choose your social media
audience is older than 35. If you are a personal trainer looking channels accordingly.

for high-profile corporate customers, Linkedin can be the most
important social channel in your digital marketing strategy.

Ideally, choose a primary social channel based on the clients
you're trying to reach. Also, consider what channel you're
most comfortable using and how it fits with the personality
of your business.

Ultimately, social media should allow you to generate awareness,
action, and engagement that you wouldn’'t have gotten otherwise.

CONSTANT CONTACT FITNESS/RECREATION 31
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Each social
channel also
has its own
personality.

You should not be posting
the exact same thing on
every channel. You can use
the same theme but you
should modify your posts
to suit the channel.

You can see an example
of what we mean here
by following Netflix on
Facebook and LinkedIn.

The content and updates
the company shares on
Facebook focus on show
information for consumers,

whereas updates on LinkedIn

focus on the business
of running Netflix.

CONSTANT CONTACT

Netflix s
21hrs -

~Some news~

. Netflix US @ & Fotowing I8

.@Stranger_Things 3 is breaking Netflix
records!

40.7 million household accounts have been
watching the show since its July 4 global
launch — more than any other film or series
in its first four days. And 18.2 million have
already finished the entire season.

6:33 PM - B Jul 2019

OO’ seni Pagan Madden and 70K others 10K Comments 16K Shares

[f_’) Like () comment /> Share (= R

Netflix Facebook post

Metflix R
2,420,820 followers
1mo « Edited

Our culture talks a lot about "Freedom and Responsibility. So what does that
mean exactly? What does that look like in practice? Hear from employees
around the world talking about how F&R shows up in their work and | ...see more

responsibilitv drives the success
L

Freedom and Responsibility at Netflix
© O @ 1,443 - 49 Comments + 98,364 Views

& Like =] Comment 5> Share

Netflix LinkedIn post

FITNESS/RECREATION
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EACH SOCIAL CHANNEL IS UNIQUE

F3 Facebook

facebook

Next Level Fitness
4hrs - ©

How do you take time for a workout on a busy workday?

NEXTLEVELFITNESS.COM

Tips from Next Level Fitness on keeping up your routine
even on busy days

O 32 Shares

Y Like (O comment £ share

AWARENESS

Post on health related
topics on Facebook.

CONSTANT CONTACT

< Next Level Fitness
Tuesday at 3:01 PM &

Next Level Fitness partners with Feeding New Jersey
to provide food to underprivileged & homeless. Receipts
from Sunday’s weight training class will go to this
awesome cause

NEXTLEVELFITNESS.COM
Click here to register and be a part of the cause

Os3 27 Shares.

oY Like (D comment 7 Share

Most Relevant v

O Jason Smith
Good job Next Level Fitness. Anyone can

join the class Sunday?

1d Like Reply

P Author
]0 # Author 3
Next Level Fitness
Yes, Jason. This is a beginner level
class. Thank you for your interest

ENGAGEMENT

Partner with local organizations
to drive community engagement.

facebook

Next Level Fitness
4hrs - ©

Free weight training class this Tuesday—Sign up now.

NEXTLEVELFITNESS.COM
Click here to see full class schedule and register

Q31 16 Shares

oY Like (O comment 2> share

_ Sign Up

DRIVING ACTION

Drive sales by letting people
know about upcoming offers.

FITNESS/RECREATION
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EACH SOCIAL CHANNEL IS UNIQUE

[l LinkedIn

Q search

Documents Videos Sort by: Top ¥

@ oo

About Digital Solutions
782 followers

Jobs 14

How 10 take care of your health and excel in your career:

[

People

Ads

D> Kl o00/129

© O @ 287 - 10 Comments

& Like ] comment 2> share

@ oo

About Digital Solutions
782 followers

Jobs “‘

How our client Jane Trombetta, SVP of Digital Solutions, participated in the
People Hoover Dam Marathon:

Documents Videos Sort by: Top ¥

| rome

Ads

Read about how an SVP successfully keeps an active lifestyle.

aigtasoitions com
© O @ 300 - 15 Comments.
&\ Like =] comment (2> Share

ENGAGEMENT

Showcase success stories of local business people.

CONSTANT CONTACT

i

AWARENESS

Create fitness content for the
professional audience on Linkedin.

Documents Videos Sort by: Top ¥

Home @ e

About Digital Solutions
762 followers

Jobs 1

Download our 8-week home exercise and diet plan for busy corporate executives.
People

Ads

8-week home exercise and diet plan for busy corporate executives.

digiaisolutions.com
© O @ 286 - 22 Comments

&\ Like =] comment 2> share

DRIVING ACTION

Offer fitness guides for
working professionals.

FITNESS/RECREATION
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EACH SOCIAL CHANNEL IS UNIQUE

Instagram

spinstudio
‘Sponsored

Shop Now

87 likes

spinstudio Spinstudio tour series. Let's show you
our spin studio in Clark, NJ
#offeringspinclasses #clarknj

A QA ®@ O @

AWARENESS

Announce new classes.

CONSTANT CONTACT

Instagram

spinstudio
‘Sponsored

Shop Now

W

75 likes
spinstudio Come check out our 10 new bikes!

jessie_50 @spinstudio you have a great studio. Can
| get a link to your schedule?
spinstudio Hey @jessie_50 sure, check out the

link in our bio for our full class schedule. What
class are you interested in?

A QA ®@ O @

ENGAGEMENT

Showcase club enhancements.

©

spinstudio
‘Sponsored

BLACK FRIDA
SPECIAL

PROMO CODE

Bfcycle2019

Shop Now

Qv N

102 likes

spinstudio Black Friday special, 15% off our

Cyclecore class. Use promo Bfcycle2019, valid for

the next 24 hours. Share with your friends and family!
#blackfridaysale 19

A QA ®@ O @

DRIVING ACTION

Offer discounted classes
to drive attendance.

FITNESS/RECREATION
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EACH SOCIAL CHANNEL IS UNIQUE

3 Twitter

Public news feed of what’s happening now. You can share updates and news here.
If a class is canceled you may use Twitter to immediately communicate to your
followers before you send out an emaiil. It is also a great platform to share
announcements on new developments.

@ RisingSun Studio
@risingsun studio

Follow v

Five things you need to know about our new studio
in New York City. #RisingSunStudio #weinnyc

= vHY
HEHIEN

AWARENESS

Post content your audience
may want to engage with by
liking, commmenting or sharing.

i v
Get your yoga in for the holidays! We're
offering 20% off this Black Friday for all
yoga classes. Get yours now!

ENGAGEMENT

10:27 AM - 6 November 2019

1Retweet tilies @ @G

[} a1 [VETINC)

o Jessle Martin @jessie_martn - Noverber 20
Replying to @risingsun.studio

i, bt ad
‘ tneconimation oy et

© 1= Q

Make sure to respond
to questions.

@ RisingSun Studio @risingsun studio - November 20
Replying to @jessie_martin

Hey Jessie, can you DM us your email and we'll get back to you ASAP.

RisingSun Studio
RisingSun Studio Open House will be on October 27th.
Please visit our website risingsunstudio.com/open-house

to register. Limited seats—book your spot now. DRIVING ACTION

Let followers know
about special events.

Open House: Sunday,
Visit our website for full calendar event details.

CONSTANT CONTACT FITNESS/RECREATION
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EACH SOCIAL CHANNEL IS UNIQUE

@ Pinterest

o ‘L

nextlevelfitness.com

Next Level Fitness:
Sunday Yoga in Central Park

Join us on Sunday in Central Park for a yoga session by James
Hendricks at 8:30am. Save this now and share with others!

; Next Level Fitness Follow

Photos 1 comment

5 Kelly Davis 2w
O great!!) | will be joining.

v 9

DRIVING ACTION  Provide links to resources on your website

to help the audience you're trying to reach.

.!'

nextlevelfitness.com

15 Trendy fitness workouts
for millennials

Check out some of our favorite workouts for people who want to
keep up on the trends.

] Next Level Fitness Follow

Photos  Comments

A AnaMurphy 15 minuies ago
3 Hey Next Level Fitness, great workouts!

v o -

g. Ana Murphy saved to Workout Inspo

ENGAGEMENT Respond to those who have taken the time
to engage with you.

CONSTANT CONTACT

i

] Next Level Fitness 30m ago

= o
nextlevelfitness.com

What is the right posture for working
long hours on the computer?
Let us help you learn how best to take care

of your body, even when you're just sitting
down at your work desk.

AWARENESS

Provide helpful content
your followers will share.

FITNESS/RECREATION

SOCIAL MEDIA
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EACH SOCIAL CHANNEL IS UNIQUE

@ YouTube

» YouTube

5 Common Mistakes People Make when
Starting their Workout

@ Powerhouse Fitness [~ susscame |

Our fitness studio gives you the best tips on being
smart about your workout. See what you should be
doing every time you work out!

AWARENESS

Create video content to educate
people about fitness issues.

CONSTANT CONTACT

i

SOCIAL MEDIA

@3 YouTube - a

W O 621758

Stayin’ Fit: Bootcamp Class with Powerhouse Fitness 2019 @31 G2 A sHare

=+ SAVE
Powerhouse Fitness
SUBSCRIBE 1K
Check out what all our last the ifyou

‘missed t—sign up on our ebsite.

Alex Miller
i Voo, this work 1 Thank youlll '

@ Powerhouse Fitness.

Hey, joining the boatcamp, Alex. Fitnass!

Brittney Lewis
Love the intro music and the eneray -)

“rw

ENGAGEMENT Create videos that highlight client successes.

mr the
ay gift?
The Perfect Holiday Gift 301 &2 A SHARE =i SAVE

Powerhouse Fitness
What they really wan y

. <
and save 10-15% off gif cards and all our class packages!

James Smith
Is this onthe buy now page?

= Hde epies
@ Powerhouse Fitnoss
Yos, James

Loo
perfec

> 0

SUDSCRIDE 1K

DRIVING ACTION Post videos that highlight seasonal promotions.
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ACTION STEPS

Determine which
social channel makes
the most sense for
your business.

Set business goals
for this primary
channel across
three categories.

* Awareness
* Engagement
« Driving action

Create a plan for this
channel to reach your
business goals.

1

DID YOU KNOW?

Want to know
more about social
media marketing?

Get started with our
Social Quickstarter.

CONSTANT CONTACT

Keep focused on how social media
can help you with business goals
such as awareness, engagement,
and driving action.

Engage with people on social so you can ultimately
move them to your website and build your email list so
you have a list of contacts you own to drive business.

Don’t forget social media isn’t the only
place where people may find and engage
with your business.

i

SOCIAL MEDIA
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Listings and review sites:
Provide accurate information
and respond appropriately.

Today people use a variety of apps and websites to

find the information they're looking for. Sometimes these
listings are automatically generated and other times
your clients may create them.

As a fitness business owner, you're able to take control of
these listings by claiming them — which is often as simple
as clicking a button and submitting requested information
that proves the business is yours.

Make sure all information is correct and up to date
across dll sites. The last thing you want is for someone

to find incorrect information as it could cause you to lose
business. Also, it is important for your Google My Business
and social media profiles to have the exactly the same
name, address, and phone number (NAP). NAP is an
important ranking factor in local SEO.

CONSTANT CONTACT

Once you've claimed
alisting, you're

able to update the
information on those

pages for accuracy.

FITNESS/RECREATION
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Facebook
Business Page

Your Facebook page
should provide all the
correct information
about your business.

Google My
Business Listing

Claim your Google My
Business profile to take
advantage of the prime
placement in Google
search results.

CONSTANT CONTACT

HIIT Zone

HIIT Zone Fitness Schedule
" d finess v

HIIT Zone
webse | save

ook ok 44 Google reviews

Suggest an edit - Manage this listing

Know this place? Answer quick questions

Brookjine

FITNESS/RECREATION
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Yelp

Many people use

sites like Yelp to find
businesses around
them. The more robust
your listing, the better
your chances are

of standing out
amongst competitors.

You can also list your
free offers on Yelp.

CONSTANT CONTACT

Near Boston, MA

Y Restaurants v ) Home Services

Best Gyms in Boston, MA

SAlFes S S5 $ss ssss

&R AdoServices v Mors v

(617) 555-5550
300 Boylsion St
Souh End

7 hoursbere

and now | have

Tcan i ai

&}

2. HIT Zone

[_Ei ‘\ 1. Lifetime Athletic
L
.

[ 2o st oy sl s

(800) 555-555
et

B

Im bl o paricipate it They have he
ead mor
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ACTION STEPS

Claim your Facebook
business page, Google
My Business profile,
and Yelp listing.

Identify any other
key listings that
may be important
for your business.

Make sure all
information is
correct on all sites.

DID YOU KNOW?

Find out more

about setting up your
Facebook business
page, Google My
Business profile,

and taking control

of your listings.

CONSTANT CONTACT

Listing Websites and
Local Directories

Your fithess business should be listed on all the known
listing websites and local directories, as you can get
referral traffic from these websites. The listings can also
help your fitness business come up in local searches.
This is also referred as local citations in search engine
optimization, or SEO.

Here is a list of local business directories where you
would want to list your fitness business for free:

« Yellow Pages « Thumbtack

+ Manta.com For individual fitness pros
« Better Business Bureau * Hotfrog

« Yellowbook « Ezlocalcom

 Local.com « Localstack

* Mapguest * Foursquare

For new businesses, you can also create a profile on
Groupon and share your offers to attract new clients.

The main advantage to listing on Groupon is that you will get reviews
that will help you build trust with your audience. Remember, word of
mouth is the strongest form of marketing.

*Note, Groupon keeps 50% of the revenue from each deal. Classpass
is another great platform to list your classes. The company helps
you get new customers using discounted class rates.

FITNESS/RECREATION
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Create content: Increase your
chances of getting found.

Content is what people search for, consume, and share online.

If you produce relevant content on a consistent basis that aligns
with what your audience is searching for, you'll have more
people finding you and sharing your content. You'll also make
more connections for your business and reach more people,
who will also share your content.

This content helps search engines like Google find your business
and can result in free traffic to your website. Yes, there are some
technical aspects to consider search engine optimization or SEO.
But at its core, it's about delivering relevant and meaningful
content to the people you're trying to reach.

A blog is functionality that makes it easy to add content, or posts

to your website on a regular basis. Whereas your website contains

information about classes, instructors and schedule, a blog gives
you the ability to demonstrate your expertise by writing about
health and fitness related topics. A blog is a great opportunity

to show your authority in your related fitness subject.

HERE ARE SOME CONTENT IDEAS FOR YOU:

« Three best diet plans with results

« Does intermittent fasting help lose weight?

« What is the right posture to do squats?

« The inspiring story of Alex — Member of the month
+10 tips to prepare for an ronman triathlon

CONSTANT CONTACT

DID YOU KNOW?

A blog allows you
to create helpful
content for your
audience directly.
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ACTION STEPS

Add a blog to your
website domain.

List the top
questions you

get from prospects
and customers.

Create a calendar

to regularly publish
content that answers
those questions.

DID YOU KNOW?

A blog allows you
to create helpful
content for your
audience directly.

CONSTANT CONTACT

Search engines love fresh
blog content.

You get the most benefit when your blog is connected directly
to your website and not off on some other platform. Choose

a publishing frequency that works best for your business. That
could be once a week or once a month. You can then use this
content on your social and email channels to lead people
back to your website.

NEW TO HIIT ZONE? FIRST CLASS IS FREE >
HOME SCHEDULE CLASSES ABOUT CONTACT BLOG | BOOK NOW

Everything you need to know to stay up to date on
events and tips from HIIT Zone.

0cT 26

LOSE A POUND A WEEK
WITH THIS WORKOUT

Follow this 20 minute workout every
day and reach your fitness goals.

READ MORE

ocT 19

10 WEIGHT LIFTING TIPS
FOR BEGINNERS

Get the most out of your workout with
these highly effective tips for weight lifting.

READ MORE

ocrT 12
WE INTERVIEWED ATTENDEES
OF THE BATTLE ROPES CLASS:

Learn about the benefits of this unique exercise
and why you should join the next one.

READ MORE

MORE POSTS

“HIIT Zone helped me see results faster than any other gym I've tried.
I love that the trainers are always so encouraging!” >

SAMANTHA WILLIAMS

noomen

FITNESS/RECREATION
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How to amplify your efforts.

Once you have the foundational elements in place, you can
and should use paid advertising to amplify your efforts. The online
landscape has changed over the years. Where it used to be enough
to just be there to reach your potential customers, algorithms on
most social channels limit the access you have to your audience.
Algorithms also impact where your business ranks in search results.
In many cases, you'll have to pay to reach people.

That’s not bad. You just want to do it in a smart way.

CONSTANT CONTACT FITNESS/RECREATION
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Facebook and Instagram Ads

Ads on Facebook and Instagram are powerful
because not only are there lots of people on
the platforms, you can also target your ads
specifically to increase their effectiveness.

Target your ads based on location,
demographics, interests, behaviors, and
connections. You can even create a lookalike
audience to target people similar to those
already on your email contact list.

DID YOU KNOW?

Constant Contact walks you through
the process of creating ads, making

it easy to find customers on Facebook
and Instagram, drive website traffic,
and grow your contact list.

Find out more.

CONSTANT CONTACT

facebook

HIIT Zone
Sponsored - ©

Need motivation to get fit this winter? Let HIIT Zone
be your guide!l Become a member today to get started.

HIITZONE.COM
Register for your first class at HIIT Zone
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ACTION STEPS

Set aside a budget
of $100 to experiment
with paid advertising.

Drive traffic to
top-performing pages
on your website.

Use ads to get new
signups for your
email list.

DID YOU KNOW?

Constant Contact has
simplified the process
for creating an ad and
bidding on keywords

so that you can quickly

start promoting your
organization to the

people who are actively

looking for what your
business offers.

Find out more about
growing your business

with Google Ads from
Constant Contact.

CONSTANT CONTACT

Google HIT Zone $ Q

QA O shopping (8 Maps [ Images (@ News : More Settings  Tools
About 954,000 results (0.51 seconds)

HIIT Zone | High-Intensity Strength and Conditioning
@ www.hiitzone.com/ +
HIIT Zone is a top-rated gym in Brookline, MA - We are dedicated to helping you become the

best version of yourself. Our workouts can be modified to any fitness level while working

HIIT Zone Fitness Schedule
HIIT Zone is a top-rated fitness
gym in Brookline, MA. see all we have to offer.

View our weekly and monthly schedule to

First Timers About
New to HIIT Zone? Your first About Us - HIIT Zone is a top-rated gym
workout s free in Brookline, MA - We are dedicated to

HIIT Zone - 12 Photos & 51 Reviews - Yelp
www.yelp.com > Gyms v

Google Ads

People use Google every day to search for specific goods,
services, programs, and organizational information. You
can pay to have Google Ads display your text ads at the
top of the search results based on specific keywords.
These ads are pay-per-click (PPC), which means you

pay only when people click on your ad.

How much should you spend on ads?

When you're first getting started set aside $100 for
testing. As you learn what does and doesn’'t work, you
can invest more money in the ads that are working
to bring you more business.
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How it all
comes together
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Now that you

have a better
sense of how
consumers dare
finding businesses
online and the
tools you'll need

to position yourself
for success.

How do you bring it all
together to drive new
and repeat business?
The reality is that if
you're not top of mind,
people forget about your
business. And that can
cause you to lose money.
Let’s take a look at how
this all comes together.

CONSTANT CONTACT

Connect

It's all about getting people to your door or mobile-
responsive website. You now know that happens
through word-of-mouth referrals, searches online,
paid advertising, mobile searches on apps, or through
listing sites.

Experience

Wherever your prospective customer is engaging with
you, you should provide a positive experience. That's
often as simple as making sure people are finding the
answers to their questions, that you're responding and
engaging with people, and generally being helpful.

Entice

At this stage where someone is feeling good about
your business, it's a great time to entice them to stay
in touch with you. This could be mean following you on
social channels, or even better, joining your email list.

Engage

Next, engage with these people who have opted to
connect with you on a regular basis. This engagement
is at the heart of the relationship between a brand
and its customers.

Engagement keeps you top of mind and puts you
on the path to creating repeat customers, loyalty,
referrals, and increased exposure for your business.
Simply, engagement creates more awareness for
your business and brings more people to your door.
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Connect

With new prospects

Increasing @ :
exposure :

Experience

] ® Entice

Driving social visibility

When your connections engage

with you on social, forward your
emails, or share your content with
their contacts, those interactions
create more visibility for your business.
In turn, this engagement brings new
people to your business and feeds
into the ways people find your
business in the first place.

CONSTANT CONTACT

And that’s how it all works together.

By focusing on those core elements

of connect, experience, entice, and
engage, a small business can create
the relationships and interactions that
keep existing customers coming back
and increase word of mouth and so-
cial visibility that brings new customers
through the door.
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TO RECAP

NEW TO HIIT ZONE? FIRST CLASS IS FREE »

HIIT ZONE HOME SCHEDULE CLASSES ABOUT CONTACT BLOG

Take the challenge.

Create a

mobile-responsive

website as a

resource for .

potential customers. TRAIN |

By answering questions of prospects MA MIZE'

and creating content that's helpful, PO I

you increase the chances of people Takethe}

finding you through search, consuming [ see Fuut scueouie

the information you provide, and sharing

those resources with their connections. GET IN THE ZONE

HIIT Zone is a strength and conditioning

facility designed to get results. Focused on
high-intensity movements, our programs and
classes are sure to build muscle and burn fat.
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TO RECAP

TRY A FREE CLASS

Sign up for our mailing list and get a pass

for one free class!

Capture email
addresses from
website visitors.

Offer a promotion or
exclusive content to
entice people to join
your email list. Then youll
have a way to follow up
and encourage people
to do business with you.
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TO RECAP

Here's how you
can take action:

Interact and
engage on social.

Remember it’s called
social media for a reason.

Social works best when

you're not just asking people

to purchase your products. Use
social to generate awareness,
support engagement, and drive
action. Ultimately, try to get
social followers to take the next
steps by visiting your website
and joining your email list.

CONSTANT CONTACT

< 7

Next Level Fithess
Tuesday at 3:01 PM &

Next Level Fitness partners with Feeding New Jersey
to provide food to underprivileged & homeless. Receipts
from Sunday’s weight training class will go to this
awesome cause.

NEXTLEVELFITNESS.COM
Click here to register and be a part of the cause

Q53
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Jason Smith
Good job Next Level Fitness. Anyone can
join the class Sunday?

1d

%)

Like Reply

& Author
Next Level Fitness

Yes, Jason. This is a beginner level

class. Thank you for your interest.

O
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TO RECAP

wﬁ)% Find Gyms Near Boston, MA

w Restaurants v ?ﬁ' Home Services Vv & Auto Services Vv More v

Best Gyms in Boston, MA

= All Filters $ O3S $3%  $9%% (Y Open Now

L

@ 2. HIT Zone (617) 555-5555
4 1302 Beacon St
i G Sports Club Brookline
. [/l Gyms, Sports Clubs
Engage with
o I love HIIT Zone for offering so many types of classes that I'm able to participate in! They have
reVIeWS to A the best trainers who are always so encouraging and knowledgeable about what types of
workouts are best for me!
.
bu I Id t ru St- ’ Comment from Tom Evans of HIIT Zone

Thank you for taking the time to share your experience! We truly love what we do and are glad
that it shows. Hope to see you again soon!

Say “Thanks” when your
customers take the time to

say positive things about your
business. Also, be sure to attend
to negative reviews as well.

People are looking to see how you'll
respond. Sometimes the feedback is
legitimate, sometimes it's not. Respond
professionally to see if you can rectify
the issue. People watching can tell if
someone’s being unreasonable.

CONSTANT CONTACT FITNESS/RECREATION
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TO RECAP

?f“

Use email
marketing to
provide exclusive,
helpful, and
promotional
content.

Email marketing allows you
to build more meaningful
customer relationships and
drive business because
people have opted-in to
receive information from
you. They’re more engaged
with your business than the
typical social media follower.

Provide subscribers with
deals and information they
won't receive other places.
Email can also drive action
on your social channels.

CONSTANT CONTACT

HIIT ZONE

LOSE A POUND A WEEK
WITH THIS 20 MINUTE WORKOUT

learn more about how to get started!

SEE THE WORKOUT

OO MmMO

1302 Beacon Street, Brookline MA

info@traininghiitzone.com

VISIT OUR SITE | BOOK A CLASS | FOLLOW ON INSTAGRAM

This week’s health tip gives you a great way
to reach your goal weight. Follow the link to

FITNESS/RECREATION
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TO RECAP

HIIT Zone aee
Sponsored + ©

Need motivation to get fit this winter? Let HIIT Zone
be your guide! Become a member today to get started.

Amplify your

efforts with
paid advertising.

With your fundamentals
in place, you can drive

traffic to your website, NSRS
Register for your first class at HIIT Zone

expose your business to
more people, and collect
more email addresses to
get even more business.

O 14 15 Shares
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How will you know your online
marketing efforts are working?

There’s no shortage of things to measure today. Likes, followers,
shares, opens, and clicks are all leading indicators. Don't focus on
these vanity metrics alone to determine success. Pay attention
to the things that are meaningful for your business.

Some high-level questions you should
answer to gauge success:

« Are people visiting your website?
« Are people joining your emaiil list?

« Are people contacting you to learn more
about your classes or offering?

« Are people signing up for your free classes?
« Is there an increase in foot traffic?
« Are people making purchases on the website?

« Has your revenue increased this year
compared to the same period last year?

How long does online marketing
take to work?

From an organic, or non-paid perspective, you
should think in terms of months. But once you
build that foundation and have those strong
relationships with your customers, the time
frame shortens. Then you can experiment
with paid advertising to amplify those efforts
that are working.

CONSTANT CONTACT

Across all that you're doing online,
the idea should be to use your
mobile-responsive website, email
marketing, social channels, business
listings, content, and advertising

to be useful to your current and
potential customers.

- Create your website as a resource.

» Use other channels to drive people
to your website.

 Capture email addresses and
engage to drive new and
repeat business.
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How online
marketing can
work for you
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REMEMBER

By doing these things you'll get the word out about
your business, drive more people to your website,
and do more business.

You've got this. You've got us.

CONSTANTCONTACT.COM
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Is your
business
online ready?

Review the following
information. If you
answer “no” on any
of these items, a
Constant Contact
marketing advisor
can point you in the
right direction.

Call our
marketing helpline:

(888) IDK-MKTG
(888) 435-6584

CONSTANT CONTACT

Do you have a logo for your business? O YES ONo
Do you have a domain name? O YES ONo
Do you have a website? O YES ONo
Is it mobile responsive? OvYes Ono
Does it include at least these five pages?

Homepage O YES ONo
Schedule Page O YES ONo
Classes Page O YES ONo
About Page O YES ONo
Contact Page O YES ONo
Are you answering the appropriate O YES OnNo
questions for visitors on each page?

Are you using the appropriate imagery O YES OnNo
and photography throughout your site?

Do you have a way to capture email addresses O YES OnNo
from your website?

Are you offering something of value in exchange O YES OnNo
for an email address?

Have you ever run an SEO audit on your website? O YES OnNo
Are you using an email marketing tool to Ovyes Ono
stay in touch with customers and prospects?

Do you have a Welcome Series ready to O YES ONo
automatically go out to new subscribers?

Do you have a written plan to send an email O YES ONo
at least once a month?

Do you have any ideas for other emails you O YES ONo

may want to automate?

FITNESS/RECREATION
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Are you using social media channels O YEs
for your business?

Have you reserved your business name O FACEBOOK

on the major social channels?
O TWITTER

O INSTAGRAM

O LINKEDIN
O PINTEREST
O YOUTUBE
Have you chosen one channel as your O YES
primary area of focus?
Are you engaging with people trying to interact O YES
with your business on this channel?
Have you set business goals for your social
activity across the three categories?
Awareness O YES
Engagement O YES
Driving Action O YES
Do you have a written social plan to achieve O YES
those goals?
Have you identified the listings and review sites O YEs
that are important for your business?
Have you claimed your business on these listings
and sites?
Google My Business O YES
Yelp O YES
Other Listings O YES
Have you confirmed the information is accurate O YEs

on these sites?

Are you engaging with people on these platforms? O YES
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CONSTANT CONTACT

Do you have a way to easily create content
on your website such as a blog?

Have you made a list of commonly asked
questions from your prospects and customers?

Do you have a written plan to publish answers
to those questions on a consistent basis?

O YES

O YES

O YES

Are you currently doing any paid advertising?

O FACEBOOK

O INSTAGRAM

O GOOGLE
O OTHER
Have you set aside a small budget to test your O YES
paid advertising efforts?
Do you have a written plan for paid O YES
advertising efforts?
Do you have a key metric that’s important O YEs
for your business?
Are you looking beyond vanity metrics and O YEs
paying attention to the metrics that matter
for your business?
Are more people visiting your website? O YES
Are more people joining your email list? O YES
Are people contacting you to learn more about O YES
your classes or offering?
Are people signing up for your free classes? O YES
Is there an increase in foot traffic? O YES
Are people making purchases on the website? O YES
Has your revenue increased this year compared O YES

to the same period last year?
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Constant Contact is an online
marketing platform built to simplify
the complex task of marketing your
idea, even if you're a beginner. And

our award-winning team of marketing
advisors is there for every customer,
every step of the way, offering live,
real-time marketing advice on the
phone or online anytime you get stuck.

Whether it's creating great-looking
email marketing campaigns, running
Google Ads to get more website traffic,
or finding new customers on social
media, we've got all the tools, features,
and expert guidance you need to help
you succeed—all in one place.

@ Constant Contact

Headquarters
Reservoir Place
1601 Trapelo Road
Waltham, MA 02451

CONSTANTCONTACT.COM
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